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Durdle Dor. On the Jurassic Coast, Dorset. PoST C ARD
T Hi S P L AC E Fo R A D D R E S S o n Ly

Greetings from Dorset!

We have discovered this fantastic 

place called the Jurassic Coast, so called 

because of its amazing number of 

fossils that can be found, some dating 

back 250 million years. It’s beautiful 

scenery too. . .

Wish you were here.

Love from us all X

Mr & Mrs Smith

12 Bohill

Acacia Road

London

SE19 6SJ

Blast from the Past

Jurassic Coast 
See page 13
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“The 21st century will experience a major increase in real wealth...  
sooner or later machines will do most of the work. What we do with  
our leisure time will be a huge issue. The future could be an age with  
a flowering of great literature, theatre and entertainment... which will have 
global networks of enthusiasts. Any civilisation of the future will permeate 
cyberspace. Music, dance, filmmaking, game-creation and diverse forms  
of new culture may help build high levels of mutual respect in societies 
previously uncomfortable with one another… The 21st century will make 
available staggering quantities of new knowledge and computerised 
intelligence, leading to levels of creativity inconceivable in the 20th century.”

James Martin, The Meaning of the 21st Century (2006)
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A better place to be is intended to stimulate 
discussion across a range of constituencies  
and stakeholders:

Department for Culture, Media and Sport (DCMS)

Department for Communities and Local Government (CLG)

Government Office for the South West (GOSW)

South West Regional Assembly (SWRA)

South West of England Regional Development Agency 
(South West RDA)

Regional cultural agencies: Sport England South West, 
English Heritage, Arts Council England South West, 
South West Tourism, South West Screen, Museums 
Libraries and Archives South West

Heritage Lottery Fund, BIG Lottery Fund and  
other funding bodies

Other agencies and networks, including:  
Creating Excellence, South West Forum, South West 
Observatory, Natural England, Play England, Sustainability 
South West, Higher Education Regional Development 
Association (HERDA-SW), RISE-SW, Equality South West, 
Arts & Business South West, GreenSpace South West, 
Chief Cultural and Leisure Officers Association and South 
West Regional Library Service

Local authorities

Local strategic partnerships

Destination management partnerships 

Regional, sub-regional and local cultural organisations

Higher and further education institutions

Researchers and consultants

A better place to be addresses all those individuals and 
organisations with an interest in culture and cultural 
activities in the South West.

By Culture we mean:

performing and visual arts, craft and fashion

creative industries

museums, artefacts, archives and design

libraries, literature, writing and publishing

built heritage, architecture, landscape and archaeology

sports events, facilities and development

parks, open spaces, wildlife habitats, water environment 
and countryside recreation

children’s play, playgrounds and play activities

tourism and visitor attractions

festivals and attractions

informal leisure pursuits



A Creative outlet

Enterprise Pavillion 
See page 19



4 foreWord

Forew
ord

This is a time of unprecedented change: in communities, 
education, technology and media, to our climate and 
natural environment and also in government 
understanding of the mixed economy in which social 
change happens and new cultural developments take root. 

At the time of writing we are poised to launch the cultural 
programme for the London 2012 Olympic Games and 
Paralympic Games; we are engaging with the piloting  
of Finding Your Talent – the Government’s cultural offer 
for children and young people; and we have been selected 
as a pilot region for the Government’s Creative Britain 
strategy, as well as for the DCMS/CLG Living Places 
initiative. The cultural agencies, plus GOSW, local 
authorities and the South West RDA, have started work on 
the implementation of a cultural infrastructure 
development strategy for the region: People, Places and 
Spaces – a response to rapid population change and 
major housing growth. The landscape of cultural 
organisations is also changing and we are expecting to 
implement the outcome of a major review by DCMS of 
their sponsored regional cultural agencies in early 2009.

A better place to be articulates a vision for the South West 
on behalf of the region’s cultural agencies. It illustrates the 
collective impact of each partner’s goals and identifies  
the contribution that culture can make to other objectives 
relevant to the region and beyond. It also demonstrates 
how this vision will be realised, through a process of 
identifying common themes and outcomes, joint 
ownership and the wider engagement of other partners. 
What emerges may be beyond all our wildest imaginings  
at the point of departure! 

The question always asked is how the strategy will 
translate into action. We have begun this action planning 
process with the six regional cultural agencies plus GOSW 
and the South West RDA. Each of these agencies has 
described what they will bring to a joint programme of 
work and ambition. Their relevant plans and proposed 
activities are set out in a Framework for Action. 

A better place to be requires the commitment and energy 
of our growing number of partners (listed on page 2)  
as well as other key sectors such as health, education, 
environment and the voluntary and community sector. 
Over the coming months it is our intention to set out  
their contributions within the Framework for Action.

A better place to be has arisen from, and is based upon, 
principles of partnership, co-operation and consultation. 
We are proud that it is jointly conceived and owned. That it 
is set to outlast organisational change bodes well for the 
strong contribution that culture will make to the 
forthcoming strategic planning process at sub regional and 
regional levels (notably the new Single Regional Strategy), 
and within local sustainable community strategies. 

Peter Boyden
Chair, Culture South West, September 2008
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friendly Competition

UK School Games 
See page 9
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Introduction

A better place to be is the updated strategy of the South 
West regional cultural consortium which comprises all the 
regional cultural agencies (Sport England South West, 
English Heritage, Arts Council England South West, South 
West Tourism, South West Screen, Museums Libraries and 
Archives South West), GOSW, the South West RDA, the 
region’s local authorities, the lottery distributing bodies 
and others listed on page 2.

Its vision is to ensure that South West England is the 
region of choice for vibrant cultural activity, where 
engaged individuals build creative communities, where 
culture is seen as a core component of all regional 
development and a vital contributor to the quality  
of life of everyone in the region.

A better place to be builds on the achievements of  
In Search of Chunky Dunsters, the region’s first cultural 
strategy produced in 2001, the original themes of 
which are now translated into a set of forward looking 
outcomes. It accompanies and informs People, Places and 
Spaces, the cultural infrastructure development strategy 
for the South West. Both of these can be found at 
 www.culturesouthwest.org.uk. 
 
A better place to be contributes to a number of important 
debates about the role of culture in our communities 
and sets them in a South West context. It is intended 
to be dynamic, flexible and interactive and will evolve 
as conditions change. The time frame for the strategy 
is 2008 to 2012 and it will be reviewed towards the end 
of this period to fit in with the development of the new 
Single Regional Strategy. 

A better place to be is about achieving specified 
outcomes. It will be used to encourage, enable and 
inspire. It provides both leadership and a framework 
for action. The work of a whole host of organisations, 
groups and individuals ensures that culture forms part 
of our daily lives.  A better place to be is intended to 
support, encourage, validate and guide this work. 
A better place to be begins by describing why culture 
matters and the region’s challenges. 
 
It concludes with a section on achieving the vision; this 
sets out a series of jointly agreed outcomes and describes 
how these can be achieved by working together on a 
number of joint programmes which include: 
 

People, Places and Spaces

2012 Cultural Olympiad

The Creative Economy 

Culture Module: Research and Evidence  

Cultural Improvement with Local Authorities

Advocacy and Cross Sector Capacity Building

Wherever possible our joint programmes are supported 
by more detailed plans with specific outputs and time 
frames, e.g. People, Places and Spaces has a twenty year 
span and the cultural programme to celebrate the London 
2012 Games lasts for four years. 

A Framework for Action has been produced as a separate 
document for ease of updating and can be found at the 
end of the strategy. In the first instance, this sets out 
the contributions of the cultural agencies plus those of 
GOSW and the South West RDA to our identified joint 
programmes. Thereafter, the framework will be added to 
with the contributions and actions of the other strategic 
partners as listed on page 2.

In all of this work, the role of Culture South West has 
been to guide and inform the strategy and to lead and 
coordinate the programme of joint activity. 

introduCtion

“Creativity, intellectual property and the range 
and quality of cultural amenities play a crucial 
role in defining and shaping the South West’s 
competitive advantage and its national and 
international standing.”
 
regional economic Strategy, SWrdA (2006)
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storytelling

grown and produced in jamaica, west indies  

• Gloria lawrence - owner •

packed and shipped to southwest enGland

the Spoken Word

StoryTree 
See page 9



What do we mean by culture?
The desire to understand, to explain and to engage  
is a distinguishing human characteristic. 

For each of us culture is something different. It can be art 
or sport, enjoyment of our rich heritage, architecture and 
landscape, books or theatre, playing music or just to play. 
There is a strong link between enjoying cultural activity 
and leading a happy and fulfilled life.   

Culture is what defines us as people. It gives us an 
opportunity to develop our talents, our knowledge,  
our understanding and enjoyment of life. It nurtures  
our aspirations and, increasingly, we understand the  
power of culture to transform communities and to  
contribute to economic growth. 

Culture is how we make sense of our lives; but it is  
also how we enjoy ourselves. It embraces our leisure 
choices, and how we connect with the people and  
places around us.

“Those participating in cultural activities  
are 20% more likely to know ‘many people’ in 
their neighbourhood and around 60% more 
likely to believe that ‘many of their neighbours 
can be trusted’. Importantly these figures hold 
for those from lower socio-economic groups.”

taking part, dCMS (2006)

The starting point for A better place to be is therefore 
to encourage people to discuss their own meanings of 
culture, to think critically about it, to evaluate it and 
engage with it. More importantly, to encourage people 
to imagine what culture might mean in the future.  
This section looks at the contribution which culture  
is already making to the region’s people, its places  
and to its lasting prosperity. 

Why is culture important?
Cultural activity and investment has a positive impact on 
South West England’s residents and visitors. Through its 
many faces we express ourselves and engage with our 
families, friends and communities; we renew and revitalize 
local neighbourhoods, villages and cities, and build 
identity and pride. Cultural activity strengthens the bonds 
between people, promotes learning, improves our quality 
of life, and enables us to engage with our surroundings. It 
can also be a catalyst for change, an economic driver and 
help us to embrace diversity.

“Through playing, children are creating their own 
culture, developing their abilities, exploring their 
creativity and learning about themselves, other 
people and the world around them.”

play england, Charter for Children’s play (2007)
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2. ViSion And Why Culture MAtterS

The Vision. South West England is the region of choice 
for vibrant cultural activity, where engaged individuals 
build creative communities, where culture is seen as a 
core component of all regional development and a vital 
contributor to the quality of life of everyone in the region.  

South West England... A better place to be.
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Cultural Olympiad  
When london won the right to stage the 2012 olympic 
Games and paralympic Games, they promised that this  
would be an olympics for the whole of the uK, where 
everyone is invited to take part and get involved, not just 
athletes and spectators or people living in or around london. 
the international olympic Committee also stipulates that the 
host nation must organise a programme of events over the 
four years leading up to the olympic Games which promotes 
the culture of the host city and nation – a Cultural olympiad.  
this is the opportunity to touch the lives of a generation, giving 
them new experiences and skills that will last a lifetime and 
that may persuade them to stay in the region and benefit us  
all through their talent, creativity and energy.

UK School Games  
1500 children will compete in the 2008 uK School Games  
in bristol and bath this summer, with events taking place  
at four venues around the cities from 28th to 31st August.  
the Games will replicate a major adult multi-sport 
competition with an opening and closing ceremony,  
an athlete’s village as well as being complemented by  
an exciting community sport and cultural programme.

A school supporters programme will encourage local 
schools to get involved in the games and a dazzling 
showcase of urban sports from renowned skateboarders, 
aerial performers and trial bikers will take place at  
bristol’s habourside.

Active Swindon  
the ambitious aim of Active Swindon is to get an additional 
1000 people a year between the ages of 4 and 80 to 
increase their activity levels. natural england is supporting 
this through a ‘green exercise’ scheme that uses the natural 
assets of Swindon to increase physical activity.

Women’s Running Network  
“The success of the Women’s Running Network (an all 
women running group founded in 1998 to inspire all ages 
to run for fun and fitness) is based on a simple philosophy, 
giving all women whatever their age, size or ability the 
opportunity to run together to improve their health,  
fitness, confidence and safety.”   
Pauline Beare, Founder.  

StoryTree  
“My parents came from Jamaica and handed down many 
traditions, including storytelling and folk songs. I thought  
that rather than lecture children about racism it would be 
better to use these arts to develop anti-racist values and multi 
cultural understanding amongst children and young people.” 
Gloria lawrence started her Storytree workshops at the 
octagon theatre in yeovil in 2006 and since then has  
visited over 100 schools across Somerset. 

Gloria lawrence of StorytreeCultural olympiad
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Active and Engaged People. Culture contributes to the 
health and well-being of the population. According to 
Sport England’s annual Active People survey, adults in the 
South West are more regularly active than the national 
average (21.9% in the South West compared to 21% 
nationally). However, nearly half (49.2%) of adults still do 
not take part in any moderate sport activity. 

Engagement in culture also leads to enhanced 
community capacity and quality; it builds relationships 
between people from different backgrounds and 
creates vibrant, inclusive, safer and more cohesive 
neighbourhoods. Investing in culture is vital to creating 
the conditions in which forward-looking communities 
can thrive.

Places like libraries, museums, sports clubs, leisure centres 
and green spaces build social capital by creating a shared 
social space. Each can offer environments that encourage 
understanding, creativity and personal development as 
different people come together and learn more about 
each other. People who feel that they belong in a place 
are more likely to remain there and build their lives and 
careers there. 
 
A positive self-image, strengthened by the sense of 
belonging generated by culture, means individuals feel 
motivated and committed.

“The quality of our community is crucial for 
whether we make friends and how safe we  
feel. The quality of the community is known  
as social capital”.

richard layard, ‘happiness – lessons from  
a new Science’ (2005)

Special Landscapes. The special landscapes of the South 
West (its parks, rivers, coastline, green spaces, trees and 
arboretums, protected landscapes etc) play a vital role 
as venues for cultural activities to take place and for the 
inspiration they provide to so many people visiting, living 
or working in the region.

Culture creates vibrant, desirable places and spaces that 
enhance the quality of life for everyone. Our quality of 
life is shaped by where we live. The built environment, 
our open spaces, our countryside and our heritage are 
important parts of our culture. We need to ensure South 
West England remains an attractive place to live, work, 
play and visit, with its own distinctive identities – the 
region of choice. 

Ensuring South West England is the region of choice 
means both preserving the past and imagining the 
future. The past lives on in the landscapes, towns, 
villages and historic sites which all give the region its 
unique character. According to Heritage Counts (2007), 
the annual survey by English Heritage, the South West 
has the greatest concentration of designated heritage 
assets of any region. 

Some 38% of our landscape is covered by international 
designations in recognition of its richness and diversity. 
South West England boasts 2 National Parks, 13 Areas 
of Outstanding Natural Beauty (AONBs), 50 National 
Nature Reserves and 4 UNESCO World Heritage Sites – 
Stonehenge, Avebury and Associated Sites; the City of 
Bath; Dorset and East Devon Jurassic Coast; and the 
Cornwall and West Devon Mining Landscape. Not to 
mention the region’s other outstanding assets including 
the Cotswolds, Mendips, Quantocks and the South West 
Coast Path National Trail. Recognising our connection to 
all these special places helps to create pride of ownership 
and a sense of belonging. 

Vision and W
hy Culture M

atters
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Adisa  
the Adisa project is an educational and cultural 
partnership involving young people of Afrikan and Afrikan 
Caribbean descent exploring the history and legacy of 
the transatlantic slave trade in partnership with the bristol 
Museums, Galleries and Archives. in early 2007, eight 
young people flew to Ghana to retrace the footsteps taken 
by those who were sold as slaves: “Visiting Ghana with the 
Adisa Project changed me – how I look at my life and how 
the decisions I make affect the rest of the world”. 
Young person visiting Ghana as part of the Adisa Project.

The Campus 
the Campus is an award winning multipurpose facility 
which opened in 2004 on the locking Castle housing 
development in Weston-super-Mare. 
 
the flagship building brings together two schools, a 
library, a community learning centre with computer 
stations, meeting rooms, a hydrotherapy pool, sports 
hall, an internet café and a large multipurpose hall with 
kitchen facilities. outside there is a multi-use games area 
and sports pitches, including bMX and skate facilities. 
the Campus is also home to north Somerset Council’s 
environment directorate which is responsible for a wide 
range of cultural services.  
 
the Campus is a beneficiary of libraries West, a 
partnership of South West library services all working 
together to reduce costs and offer a better service to one 
and a half million customers in over one hundred libraries.

Cheltenham Jazz Festival 
“I’m at the Cheltenham Jazz Festival. The music is fabulous, 
the crowds are great and I am having a ball.”  
Michael Parkinson, 2007 
 
“…an innovative international festival.”  
The Guardian, 2008 

Encouraging Playfulness 
“Today many children play less, play alone and play indoors. 
Stress and depression are up and children are less fit. 
We’re creating a community test-bed for playing in nature, 
exploring risky play, encouraging playfulness, making dens, 
getting muddy and so on.”  
Dr Jo Elworthy, Director of Learning at the Eden Project .

Conservation in Action 
“Watching people actually cleaning and restoring the 
artefacts is so much more interesting than just looking  
at the completed article”. 
 
Visitor to tyntesfield, near bristol – purchased by the 
national trust in 2002 with a commitment to present 
‘conservation in action’. 
 

tyntesfieldthe Adisa project
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Vibrant Places. South West England is a dynamic region. 
Its population is growing, and set to grow even more 
rapidly in the future. Recent revised statistics from the 
Office for National Statistics show an increase of over 
900,000 people by 2029 (ONS, 2007). The quality of life 
and distinctive character, which are the region’s strengths, 
must be reinforced rather than compromised by growth. 
To remain strong, prosperous and inclusive, culture must 
be central to planning for the region’s future.

Imagining the future means ensuring that new growth 
point areas (as identified in the Draft Regional Spatial 
Strategy) include meeting spaces, arts and entertainment 
venues, sports facilities, children’s play areas, green 
spaces and facilities for community groups and creative 
entrepreneurs.

Strong cultural provision can create sustainable 
communities, which the government defines as those 
where people want to live, that promote opportunity and 
a better quality of life for all (Living Places, 2007). Culture 
is what transforms a collection of houses and businesses 
into a living entity, making places where people want to 
live and build their futures; this is critical in the context of 
a growing population and increasing demand for housing. 
The Local Government White Paper requirement for 
local authorities to address the ‘place shaping’ agenda 
(and therefore the cultural contribution) goes some way 
towards tackling this. 

Additionally, People, Places and Spaces (PPS) is helping 
to deliver the DCMS/CLG initiative Living Places which 
aims to influence the new growth areas in the South 
West to create thriving, vibrant communities through 
culture and sport.

By explaining the unique value of culture to the 
South West, A better place to be encourages decision 
makers and investors to make culture a foundation in 
approaching their planning. Speaking with a unified  
voice strengthens the cultural sector immeasurably. 

Lasting Prosperity Culture is a key component and 
driver of our regional economy. Both the turnover and 
employment of the region’s cultural sector businesses 
increased between 1998 and 2005; turnover by 29%  
and employment by 14% (State of the South West,  
South West Observatory, 2007). 

Cultural activities, projects and products have real value. 
They attract investment, generate revenue and profit, and 
drive economic growth. A thriving cultural industry boosts 
the reputation of the region and enhances the quality 
of life for groups and communities within it. Growth 
supports employment and draws people into the region, 
which in turn leads to more cultural diversity and vibrancy. 
By kick-starting this positive upward cycle, culture can be 
at the leading edge of regeneration. 

To remain prosperous, the region must make the most  
of its existing cultural assets. Historic buildings and  
well-designed new developments are economic assets  
in themselves and the incredibly rich museum collections 
reflect not just the cultural and natural history of the 
South West, but also provide a window to the rest of the 
world. Sustaining our tourism industry will also depend on 
maximising the appeal of our destinations in the region. 

In 2005 the South West attracted just over 21 million 
domestic visitors and 2.1 million visitors from overseas 
who together spent £4.7 billion (UK Tourism Survey). 
Much of the region’s cultural infrastructure such as 
its theatres can play a significant part in the region’s 
tourism industry by providing a focal point for evening 
entertainment and festivals. 

Vision and W
hy Culture M

atters

2 
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Cornwall and West Devon Mining 
the Cornwall and West devon Mining landscape comprises 
some of the best examples from the 18th and 19th 
century mining industry. in July 2006 it was declared a 
uneSCo World heritage Site (WhS). the Cornish Mining 
Attractions Marketing Association has brought together 17 
tourist attractions to pioneer new, collaborative marketing 
opportunities. using the Cornish Mining brand, their first  
year of operation saw visitor figures rise by an average of 3%.

Heartlands  
in november 2007 Cornwall’s heartlands project received 
£22.3m from the big lottery fund’s ‘living landmarks’ 
programme to transform the area of pool in Cornwall. 
 
the heartlands project is a community led vision to 
transform Cornwall’s most derelict urban area into a truly 
inspirational cultural landscape. it will celebrate local 
traditions of innovation and creativity and help pool to be 
a truly great place to live, work and play.  the heartlands 
master plan has evolved from a community desire for 
something significant and of exceptional quality to nurture 
economic regeneration, celebrate culture and heritage, and 
reinforce community values.

Tales from the Keep 
“David has had a wonderful week rehearsing. He’d come 
home buzzing every day from all the different things he’d 
been doing”.  
Parent of participant in Tales from the Keep – a one day 
performing arts festival focussing on Totnes Castle, Devon.

tales from the Keep

Jurassic Coast 
officially known as the dorset and east devon Coast 
World heritage Site (WhS), the ‘Jurassic Coast’ represents 
a walk through time from 250 million years ago at its 
western end to 65 million years ago at its eastern end. WhS 
are encouraged to become a function in the life of the 
community. in practice this means providing opportunities 
for a wide range of cultural activities to help interpret and 
understand the site. the Jurassic Coast is the only natural 
WhS to have developed an arts strategy and the links 
between arts, science and interpretation are particularly well 
highlighted at the annual lyme regis fossil festivals, where 
performers, artists and scientists from national institutions 
like the natural history Museum work side by side.

Engaging With Surfers  
the national trust owns and manages some of the best 
surfing beaches in the region and has developed a rather 
different type of project to deepen the relationship between 
its coastal conservation work and existing water users.  
A 3 year project is underway involving local authorities, 
the british Surfing Association, rnli, Surfers Against 
Sewage and o’neill. through joint events and participation 
activities (including surf working holidays, beach cleans, 
archaeological digs, surf/conservation events) young people 
are gaining a clearer understanding of the importance 
of conserving and looking after surf beaches for the 
future. participation in surfing and coastal activities is also 
increasing, putting healthy and active communities at the 
heart of celebrating our diverse cultural heritage.  

Jurassic Coast
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A breath of fresh Air

Inside Out 
See page 23
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M
eeting the Region’s Challenges

The premise of A better place to be is that culture does 
not stand alone and is instead an integral part of the 
society, economy and daily life of South West England. 
Properly integrated at the earliest possible stage, culture 
can contribute to overcoming the challenges facing the 
region – those that are long-standing and those that will 
result from rapid growth; it can help avoid or mitigate 
future problems.

This also reflects the message contained in A Passion for 
Excellence published by the Local Government Association 
(LGA) and DCMS in March 2008. This improvement 
strategy for culture and sport is about supporting local 
government as ‘leaders of place’ working with their local 
partners to deliver better outcomes, improve the quality 
of life locally and improve the delivery of cultural services 
to local people.  

Creative Britain is also of major significance to A better 
place to be. Published by the Government in February 
2008, it contains a vision of creativity as the engine of 
economic growth for towns, cities and regions and covers 
the entire creative process from grassroots to the global 
marketplace. It outlines 26 commitments to nurture 
talent, create jobs and drive the international 
competitiveness of the UK’s creative industries sector  
over the next ten years.

In the region, Culture South West works closely with  
the South West RDA and GOSW to ensure that culture  
is embedded in their plans. As a result, culture already 
has an impact on regional priorities and government 
agendas. Building on this positive start requires 
collective effort by local authorities, agencies and 
voluntary bodies, together with the South West RDA, 
GOSW and the South West Regional Assembly, and 
partners such as Natural England, the Higher Education 
Regional Development Association SW (HERDA-SW)  
and the South West Observatory, to ensure that the 
work, and subsequent investment, is fully aligned.  

The guiding document in this process is Just Connect,  
the Integrated Regional Strategy for the South West. 
Published in 2004, it looks ahead to 2026. 

Every strategy that is prepared and reviewed in the region 
must now be set within its context, particularly economic 
development and spatial planning, as set out in the 
Regional Economic Strategy and the draft Regional 
Spatial Strategy. Just Connect identifies a number of real 
challenges and sets out five headline aims for South 
West England (from 2012/2013 this context will be 
provided by the new Single Regional Strategy). The 
following section explores ways in which culture can 
contribute to meeting these aims.
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Bath Fashion Museum 
the bath fashion Museum ‘squeezes’ in around 100,000 
visitors a year and is home to some 65,000 fashion objects, 
from the late 16th century to present day designers such 
as Mary Quant, ossie Clark, Giorgio Armani, ralph lauren 
and donatella Versace. the Museum has an important 
link with bath Spa university, with staff contributing to the 
university’s teaching programme as well as students having 
access to a handling collection.

Cultural Hub 
“The Cultural Hub (in Bournemouth and Poole) has been 
a tangible success story of how culture comes together to 
shape communities. Thousands of young people have  
been involved in designing and shaping learning 
opportunities, with impressive results”. 
DCMS

Artsmad 
“People are recognising the value of what we do and  
the impact that culture can have on regeneration”  
Swindon Council’s Head of Culture, Helen Miah. 
 
“Most of our projects are reactions to problems but the  
Flux Project is quite unique. It’s a preventative model to stop 
young people becoming involved in anti-social behaviour.” 
Kirsty Carter, Director, Artsmad

Renaissance In The Regions 
the multi-million pound renaissance in the regions 
programme is MlA Council’s groundbreaking programme 
of investment in england’s regional museums, helping 
museums raise standards and deliver real results in 
education, learning, community development and 
economic regeneration. renaissance hub museums receive 
over a million visits each year, with the number of visitors 
increasing by around 10% since the start of the programme 
in 2002.

Electric Picture House  
the 100 seat electric picture house cinema (each seat is 
individually sponsored by a local person) in Wotton-under-
edge, Gloucestershire, originally opened its doors in 1913 
and was fully refurbished over a three year period at a cost 
of £250,000. refurbished and run by 70 active volunteers 
the cinema, which also hosts live events, operates as a not 
for profit co-operative, a reflection of its desire to have a 
cinema run by the community for the community.

Artsmad bath fashion Museum
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eeting the Region’s Challenges

Aim 1: Harnessing the benefits of population growth and 
managing the implications of population change

The population of South West England grew faster than 
any other English region between June 1981 and June 
2003.  Statistics from the Office for National Statistics 
predict an increase of over 900,000 people by 2029  
(ONS, 2007). This growing and changing population 
provides many benefits as well as an increased demand 
on infrastructure (built and natural) and services, 
including transport, health and education as well as 
leisure and cultural facilities and spaces. 

As with other sectors, the cultural sector and particularly 
those charged with preserving the region’s environment 
must respond to the challenges of population growth 
through effective planning and design.

Employers and employees in knowledge-based industries  
are drawn to areas where there is a rich, diverse and 
thriving creative environment. South West England  
aims to achieve vibrant and sustainable cities and towns.

The cultural sector can harness the benefits of population 
growth and manage the implications of population 
change by:

Promoting opportunities for community cohesion  
and engagement

Enhancing green spaces around where people live such 
as creating community spaces including playgrounds 
and parks, facilities for sports and arts, and informal 
recreation and learning

Providing employment

Supporting cultural organisations and activities of 
distinction, ambition and excitement which enhance 
the reputation of South West England

Celebrating regional assets/distinctiveness

Enhancing regional image

Attracting creative individuals of quality, imagination 
and enterprise to live and work in the region

 

Aim 2: Promoting economic prosperity, quality of 
employment and employment opportunity

The economic contribution of cultural activity to South 
West England’s cultural prosperity can be measured in 
terms of business turnover, employment rates and 
expenditure. In 2006, there were 25,900 businesses  
in the cultural sector, with a turnover of £10.6 billion. 
These businesses employ 183,475 people (ONS, June 
2007). Jobs in the creative industries have been growing 
at up to twice the rate of the rest of the economy; one  
in 20 people now have creative occupations.

The qualities that cultural activities nurture are  
central to economic growth and prosperity in  
design, manufacturing, retail and leisure services;  
the imagination of the creative individual can be  
the catalyst in a production chain employing  
hundreds of people.  

The relatively high amount spent by the region’s 
residents on recreation and culture, as well as that  
spent by visitors (a combined spend of almost £4.7 
billion), makes the cultural sector a significant 
contributor to the economic prosperity of the region.

The cultural sector can promote economic prosperity,  
quality of employment and employment opportunity by: 

Placing culture at the centre of the region’s social  
and economic development

Ensuring that cultural projects and events  
are developed with clear and quantifiable  
economic impacts 

Promoting the region’s natural and cultural  
assets as a tourism driver

Enhancing the marketing and promotion  
of the cultural offer

Celebrating regional image and sense of place

Advocating the benefits of cultural infrastructure  
to increase investment

Promoting and supporting the growth of the  
creative industries



19A better plACe to be

Enterprise Pavilion  
the enterprise pavilion (ep) in poole (set in the grounds  
of the Arts institute at bournemouth) aims to develop, 
attract and retain creative businesses in the South West. 
 
About 20 companies are based there, with a growing  
list wanting to find space in the award winning building, 
where they can stay for an incubation period of up to 
two years. from advertising and graphic design to online 
marketing, web design and film production, a wide range  
of companies have flourished in the ep.  
 
they also encourage successful local companies  
to come in and work with those at ep, providing an 
informal mentoring platform.

Kneehigh  
from their rehearsal base in Mevagissey, the Kneehigh 
Cornish theatre has built an international reputation.  
Kneehigh’s touring schedule has now taken the company  
to China, hungary, Syria, lebanon, norway, denmark, 
Australia, new Zealand and the uSA as well as throughout 
the uK. during 2009 they will tour shows simultaneously  
in bogota, new york, london and lanreath in Cornwall. 

Breakthrough 
the breakthrough project in South Gloucestershire uses 
community sports coaches as mentors to work with 
vulnerable young people to prevent exclusion from school 
and improve their quality of life.

Chew TV  
Chew tV, founded in 2006, is the first broadband  
tV channel created by young people for young people 
(www.chewtv.com).  it is simple to use, free and provides  
a new way for young people to interact and showcase  
their talent. from small beginnings, Chew tV has already 
become a major cultural contributor in the South West.

The Engine Room  
the engine room in bridgwater, Somerset, is a community 
media centre which began in 2003. it provides training 
in film and video production as well as running free open 
access sessions allowing members of the public to drop in 
and use equipment, practice software skills and get advice 
on projects. 

Watershed Media Centre  
“The Watershed Media Centre is already home to a 
significant creative cluster that includes Watershed Media 
Centre, Futurelab, The River, Arts Matrix and UWE e-media 
business incubation units, contributing to the 12% growth 
Bristol has seen over the past four years in the city’s creative 
business workforce”. 
Publicly-funded culture and the creative industries,  
DEMOS (2007)

Chew tV the engine room
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eeting the Region’s Challenges

Aim 3:  Ensuring that people are treated fairly  
and can participate fully in society

There is strong evidence that the extent to which people 
invest and participate in cultural activities influences both 
their cultural and social well-being. Culture supports 
people’s sense of identity, community, place, their quality 
of life and good citizenship. Not only can culture be 
instrumental in changing the perceptions of 
neighbourhoods and communities, culture-led 
regeneration can promote social inclusion, improve 
educational aspiration and achievement. 

Similarly, cultural activities have the ability to embrace 
people who suffer all forms of exclusion, such as that 
caused by ability, age, social circumstances or, indeed, a 
dominant culture. For children and young people, culture 
can often be a way of engaging and enhancing their 
confidence and diverting them from anti-social behaviour. 

The South West has the highest proportion in Britain  
of people aged over 65 (currently 18.65%) and official 
projections suggest that the number of residents in the 
region aged 50+ will rise by over 300,000 over the next 
ten years raising their share of the total population to 
41% by 2026.  
 
Their contribution to the region’s vibrant and diverse  
cultural sector is enormous. Not only does participation  
in cultural activities such as hobbies, sports, the arts, 
religion and volunteering, promote health and well-being 
in later life, these activities also generate social capital. 

The cultural sector can ensure that people are treated 
fairly and can participate fully in society by: 

Promoting activities which have the capacity to 
celebrate differences and engage all sections of 
the community. These include the region’s most 
disadvantaged communities and those facing 
multiple deprivation who are statistically least  
likely to engage in cultural activities

Engaging all ages, including those who are at risk 
or marginalised, in a variety of productive and 
socialising activities  

Promoting opportunities for volunteering across a 
range of activities, at many levels, and in a variety  
of contexts

Aim 4:  Challenging deprivation and disadvantage  
and reducing inequality

It is crucial that people in South West England are treated  
fairly and are fully able to participate in society regardless  
of their age, gender, religion, race, sexuality or disability.  
In addition to recognising the needs of a multi-cultural  
society, we must recognise that individuals have particular  
and differing needs. The predominantly rural nature of 
the region with its dispersed population often 
exacerbates these difficulties.
 
Although the region’s population as a whole has relatively  
high levels of participation in cultural activities, there are 
wide variations and disparities in participation and 
attendance rates depending on age, socio-economic 
status and geographic location.

Tailoring services to meet the needs of particular groups 
of the population, and ensuring that all voices are heard, 
requires creativity and flexibility. The region’s libraries  
and their staff play a key role in helping communities 
(especially those individuals in excluded communities) 
know what is out there and where to go to access to it. 
The ICT system People’s Network also helps widen 
participation and access by providing free internet  
access to everyone in all public libraries. 

The cultural sector can help meet the challenge of 
deprivation and disadvantage and reduce inequality by:
 

Promoting opportunities for lifelong learning

Actively contributing to safer communities and 
encouraging cohesion 

Addressing the barriers to participation in 
cultural activities for dispersed rural residents and 
communities

Ensuring that there are policies and strategies in place 
for cultural services which address inequality including 
race, disability and age 
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The Elders  
bristol has one of the oldest and most established black 
communities in the united Kingdom. the elders, a short 
film made by dance artist and film maker lisa May thomas 
in 2005 celebrates their community, history and culture 
through song, rhythm, music, dance and memories. the film 
is an evocation of their individual and collective experiences, 
from arrival by boat or plane in the 1950s to growing old 
gracefully in britain today.

Forest Fitness Centre 
the forest fitness Centre in Cinderford, Gloucestershire is 
the largest fitness centre in the uK. it is run by volunteers 
and in 2006 it became the first fitness centre to receive 
the Queen’s Award to the Voluntary Sector. With over 
2300 members, it specialises in community based fitness 
for people with medical conditions, special needs and 
disabilities. it has a successful Gp referral scheme and 
supports organisations working with the visually impaired, 
unemployed and people outside mainstream education.

Crest  
the Coastal and rural extreme Sports taskforce (CreSt) 
has established academies in surfing, climbing and surf 
kayaking in Cornwall. it offers free introductions to extreme 
sports (especially to young people, women, those on low 
incomes, with disabilities and ethnic minorities), as well as 
developing local talent. over 2500 people have participated 
to date.

Plymouth Music Zone 
plymouth Music Zone is a dynamic community organisation 
working with some of the city’s most disadvantaged 
young people and transforming the way disabled children 
experience music. it recently won a Social enterprise of the 
year Award and has developed ‘Sensation Music Station’, 
the only multi-sensory music studio of its kind in the country 
employing groundbreaking interactive technology.  
 
“Music means everything to me and I think everyone should 
have the chance to do it no matter what. I wouldn’t have 
been able to achieve what I’ve done without Plymouth 
Music Zone and all the people here.”  
Luke Lundin, 21 year old composer 

the elders plymouth Music Zone
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eeting the Region’s Challenges

Aim 5:  Enhancing our distinctive environments and  
the quality and diversity of our cultural life

South West England is rich in cultural assets and 
resources. These provide a distinctive identity for the 
region. In addition to the natural, historic and built 
environments, there are many cultural events and 
activities which contribute to this distinctiveness:  
music festivals such as Glastonbury; local carnivals such 
as the ‘Obby ‘Oss in Padstow, and those in St Paul’s in 
Bristol and Bridgwater.

In coming years the implications of climate change for the 
environment, society and economy of the South West are 
likely to be profound. Current predictions suggest that the 
South West is likely to become 1.0 to 2.5 degrees warmer. 
Climate change represents both a major challenge and an 
opportunity for the South West, requiring responses at 
both regional and local levels, as well as across the full 
range of sectors affected.  A commitment to hosting a 
Cultural Olympiad in the region that brings the South West 
to the forefront of climate change awareness is one way  
in which the cultural sector can contribute to this  
important debate.

The cultural sector can enhance our distinctive 
environments and the quality and diversity of our cultural 
life by:

Considering carbon reduction targets and adaptation 
to unavoidable climate change when developing 
cultural infrastructure

Lending a sense of identity and place to new and 
regenerated communities

Ensuring quality design in urban planning

Ensuring that cultural projects and events form 
part of the assessment of needs for planning 
development briefs

Note: Information and statistics in section 3 are sourced 
from the State of the South West (2008) www.swo.org.uk 
and available in Appendix B.

People, Places and Spaces is the cultural infrastructure 
development strategy for South West england 
(infrastructure is what we all use to enable and facilitate our 
participation in cultural activities; it embraces a wide range 
of built and natural features across the region: from libraries, 
to arts centres, to heritage sites, to venues for international 
sport, to open spaces. It is a vital contributor to the quality  
of life of everyone in the region). 
 
people, places and Spaces is about ‘collective’ identification 
of cultural infrastructure needs and investment at a regional 
and sub-regional level, which will improve the physical 
environment where culture takes place over the next 
20 years. At its heart is the concept of planning Areas for 
Culture (pACs), which are about placing culture strategically 
in the context of local partnership working, and agreeing 
a set of collective regional priorities that are believed to 
be central to the cultural life of the region, and reflect its 
distinctiveness and uniqueness in the eyes of residents and 
visitors alike. these are beyond the remit of a single agency 
and require collaboration to bring to fruition. 
 
the implementation of people, places and Spaces is integral 
to achieving A better place to be.
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Inside Out 
in September 2007 inside out produced the biggest 
programme of free performance ever to take place in the 
South West. over 80 international artists and more than 
600 participants took part in the performances, workshops 
and educational activities, which were staged over eleven 
days in some of dorset’s most dramatic locations and 
watched by over 30,000 residents and visitors.

English Riviera Geopark  
in September 2007 the area of torbay in devon became 
the 32nd member of the european Geopark network 
(comprising a number of geological sites of particular 
importance in terms of their scientific quality, rarity, 
aesthetic appeal or educational value). 
 
the english riviera Geopark has a rich and well-exposed 
geological heritage, from devonian reefs to pleistocene 
bone-caves and has strong links to the history of science 
and culture, not least because it includes sites crucial to the 
initial characterisation of the devonian period.  
 
the unique combination of a superb geological resource, 
a well established and mature tourism infrastructure 
and an innovative conservation trust makes the english 
riviera Geopark well placed to develop in a dynamic and 
successful way. 

WiSe (WILDLIFE SAFE) 
the South West’s WiSe project (Wildlife Safe) promotes 
good practice in marine wildlife ecotourism. through 
the training and accreditation of marine operators, 
both visitors and wildlife (including basking sharks, seals 
and dolphins) around our coastline will benefit from an 
improved experience. 

Region of Culture  
Cornwall’s european regions of Culture (eroC) campaign 
was set up to investigate the possibility of creating a parallel 
scheme to the european Capital of Culture, harnessing  
rural culture to create a more sustainable future for rural 
regions individually, collectively and in europe as a whole. 
 
in Cornwall the cultural sector is hoping to eventually 
become a european region of Culture. the programme 
includes developing excellent cultural product,  
growing internationalism and piloting cultural initiatives  
that have a demonstrable positive effect on social, 
economic and environmental situations experienced  
by Cornish communities.

english riviera Geoparkinside out
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bright lights in the City

Plymouth Music Zone 
See page 21
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Achieving the Vision

Delivery
A key test of A better place to be will be how effectively  
it is delivered. This will require the support and resources  
of partners at many levels.

Culture is delivered by a host of different organisations 
and individuals, and it is these individuals, community 
groups, arts organisations and sports teams, creative 
entrepreneurs and those who conserve our heritage,  
who embed culture in the daily life of the region (see  
page 2 for a reminder of the definition of culture and a  
list of regional partners). The funding for cultural activities 
also comes from many sources, including local authorities, 
the DCMS and its agencies, South West RDA, the National 
Lottery and good cause distributors, the private, voluntary 
and community sectors as well as individuals. 

This multiplicity of partners may appear complicated  
and difficult to influence, but the rationale behind a 
regional cultural strategy is simple: the beneficial impact 
of culture on the built and natural environment and on 
the social and economic life of South West England will  
be maximised if there exists a consensus or shared vision 
for the region, with common goals. 

To make sense of the scope and complexity of partners’ 
activity, A better place to be sets out a Framework for 
Action which shows how the outcomes will be achieved 
through the collective contribution of partners’ activities 
to a set of jointly agreed programmes. This Framework  
for Action will be reviewed and updated to respond to 
changes and achievements. 

A better place to be will be formally reviewed in  
2012 to fit in with the development of the new  
Single Regional Strategy.

Outcomes
Through their engagement with Culture South West,  
each of the regional cultural agencies is committed  
to delivering the vision through a set of five outcomes:

1. The local distinctiveness and rich diversity of cultural  
 life across our region is celebrated and promoted

2. Access to and participation in our cultural activities  
 is increased

3. Culture and creativity are embedded in learning  
 and skills provision for all

4. Our cultural and creative industries are well supported  
 and developed

5. The quality and sustainability of our cultural assets  
 and activities is promoted and improved

Each of these outcomes has jointly agreed programmes  
of activity (see below) and most are already supported 
by individual strategies with specific outputs, time 
frames and monitoring requirements. The Cultural 
agencies will play a key role in the monitoring of jointly 
agreed programmes

The Vision. South West England is the region of choice 
for vibrant cultural activity, where engaged individuals 
build creative communities, where culture is seen as a 
core component of all regional development and a vital 
contributor to the quality of life of everyone in the region.  

South West England... A better place to be.
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The Framework for Action shows the current specific 
commitments and actions of the cultural agencies as  
well as GOSW and the South RDA under the jointly agreed 
programmes of work. The future commitments and actions 
of other key partners will be added to the framework 
through the review process.

Jointly Agreed Programmes 
People, Places and Spaces: Implementing the  
cultural infrastructure development strategy.

Physical infrastructure, and its long term improvement and 
sustainability, is the primary focus of PPS i.e. the buildings, 
facilities, places and spaces where culture happens. 
Through PPS, the cultural sector partners are addressing 
the major gaps in the region’s cultural infrastructure and 
deciding where to invest, and how, in order to bring cultural 
activity within the reach of more people.

At the heart of PPS is a set of collective regional priorities 
which are central to the cultural life of the region and reflect 
its distinctiveness in the eyes of residents and visitors alike. 

Given the region’s areas of outstanding natural beauty 
and World Heritage Sites and their relationship to cultural 
participation, PPS also addresses key development needs 
of such natural and heritage environments.

People, Places and Spaces contributes to outcomes  
1, 2, 4 and 5 and to a lesser degree 3. 

See www.culturesouthwest.org.uk/downloads

2012 Cultural Olympiad: Producing the region’s  
cultural programme for the London 2012 Olympic  
Games and Paralympic Games as part of the region’s 
2012 Legacy Strategy.

The Cultural Olympiad is a great opportunity for the South 
West to welcome visitors and encourage investment in the 
region, showcasing the abundance of creativity, wealth of 
heritage, diversity of landscape and stunning coastline to 
be found in the region.

Many of the programmes run as part of the 2012 Cultural 
Olympiad will have a focus on young people and will 
provide new experiences and skills that will last a lifetime. 

A commitment to hosting a Cultural Olympiad in  
the region that brings the South West to the forefront  

of sustainability and climate change awareness is  
one way in which the sector is contributing to these 
important debates.

The 2012 cultural programme contributes mainly to 
outcomes 2, 3 and 5. 

See www.southwestrda.org.uk/region/london2012/
introduction.shtm 

Creative Economy: Developing the work of the  
South West Creative Economy Partnership (SW-CEP) 
including the delivery of the regional pilot as identified  
in Creative Britain.

The SW-CEP has been forged to develop a better 
collective understanding and vision for the economic 
potential of the creative industries in the region, and  
to support and develop the sector through shared 
priorities for future action.

The South West will also contribute to the delivery  
of Creative Britain and through this will be working to 
nurture talent, create jobs and drive the international 
competitiveness of the South West’s creative industries 
sector over the next ten years. 

The creative economy programme contributes mainly  
to outcome 4.

Culture Module: Implementing the joint cultural sector 
research strategy through the Culture Module in 
partnership with the South West Observatory.

By working collectively through the Culture Module, guided 
by the SW Cultural Sector Research Group, the sector builds 
the evidence base to support ‘the case for culture’; it 
enhances the region’s cultural research capacity; it identifies 
future trends and issues through its ‘horizon scanning’ 
function; and it supports the delivery of all of the joint 
programmes to which partners are committed.

As one of the family of SW Observatory modules, the 
Culture Module is able to collaborate cross-sectorally, 
contributing to the region’s increasingly comprehensive 
and robust evidence base. The work of the Culture 
Module provides support to all five outcomes of the 
cultural strategy.

See www.swo.org.uk/culture/home.shtm 
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Cultural Improvement with Local Authorities: 
Developing a regional cultural improvement plan through 
the Regional Cultural Improvement Group, a partnership 
of cultural agencies, local authorities and other partners.

Through the Regional Cultural Improvement Group, the 
cultural agencies and local authorities are working 
together to improve the provision of cultural services, 
including support for elected members, local strategic 
partnerships, infrastructure planning, realising economic 
value and research.

In supporting local authorities as ‘leaders of place’, the 
cultural agencies are developing their ‘duty to cooperate’ 
role in relation to sustainable community strategies and 
Local Area Agreements, demonstrating the role of culture 
in creating thriving, healthy communities where people 
want to live, work, play and visit.

The cultural improvement programme is also bringing 
partners together with the South West’s Regional 
Improvement and Efficiency Partnership (SW-RIEP),  
to realise the potential of culture as a catalyst for 
improvement across a wide range of local services.

The cultural improvement programme contributes  
to all five of the outcomes.

Advocacy and Cross Sector Capability Building: 

4 

Achieving the Vision

Improving the capacity to engage with priorities in  
other sectors including health, well-being, children  
and young people, the environment, and cross-cultural 
sector leadership.

The advocacy and cross sector capacity building 
programme contributes to all five of the strategy 
outcomes. It does this by providing skills, resources,  
new partners and audiences, new ways of working and 
new opportunities for the cultural sector to develop,  
and to be recognised as an essential ingredient of healthy 
and sustainable communities in the future.

Culture makes any place… A better place to be.
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the bigger picture

Artsmad 
See page 17
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AppendiX A: GloSSAry

DCMS and its agencies  
The Department for Culture Media and Sport (DCMS)  
is responsible for Government policy on the arts, sport, 
the National Lottery, tourism, libraries, museums and 
galleries, broadcasting, creative industries including film 
and the music industry, press freedom and regulation, 
licensing, gambling and the historic environment. DCMS  
is responsible for the London 2012 Olympic Games & 
Paralympic Games.

Arts Council England, South West is the region’s funding  
and development agency for the arts.

Culture South West is the regional cultural consortium.  
Its mission is to provide strong strategic leadership in the  
South West’s cultural development.

English Heritage exists to protect and promote England’s 
spectacular historic environment and ensure that its past 
is researched and understood.

Museums Libraries and Archives, South West develops 
and champions the unique contribution museums, 
libraries and archives make to society.

South West Screen is the funding and support agency for 
the cultural and economic development of film, television 
and digital media in South West England.

Sport England South West advises, invests in and 
promotes community sport to create an active nation.

Strategic regional partners
Arts & Business South West is the connecting point for 
the business and arts communities in the region. At the 
heart of its work is the knowledge that the arts deliver 
unique, creative solutions that can help business to 
achieve success. 

Big Lottery Fund hands out half the good causes money 
from the National Lottery. BIG is committed to bringing real 
improvements to communities and the lives of people most 
in need.

Chief Cultural and Leisure Officers Association (CLOA)  
is the professional association for local authority leaders  
in culture & leisure.

Equality South West is the UK’s first regional equalities 
and diversity body that aims to tackle discrimination on 
the grounds of age, disability, faith, gender, race and 
sexual orientation, by working with partners across  
the region.

Government Office for the South West is the regional 
outpost of Central Government and represents the work 
and interest of several Government departments.  
Government Offices are charged with working with regional 
partners and local people to help deliver the Government’s 
central aims – to achieve high and stable levels of growth 
and employment, and build an inclusive and prosperous 
society that can develop in a sustainable way. 

Heritage Lottery Fund enables communities to celebrate,  
look after and learn more about our diverse heritage.  
HLF funds the entire spread of heritage – including 
buildings, museums, natural heritage and the heritage  
of cultural traditions and language.

HERDA-SW is the association of higher education 
institutions in South West England. The aims of the 
Association are to extend HE’s contribution to sustainable 
regional development and competitiveness and to 
influence and shape the social and economic agenda  
of the South West region by appropriate joint action.

Natural England is a Government funded body whose 
purpose is to promote the conservation of England’s 
wildlife and natural features and their benefits to society.

Play England South West aims for all children and young 
people in England to have regular opportunities for free, 
inclusive, local play. Play England provides advice and 
support to promote good practice, and works to ensure 
that the importance of play is recognised by policy makers, 
planners and the public.

South West of England Regional Development Agency 
was established in 1999. Its most important role is to 
ensure the long-term economic success of the region, by 
promoting the right skills among its workforce, the most 
innovative businesses, and a high quality environment. 

South West Observatory Core Unit was set up by a 
partnership of regional bodies to share the production, 
analysis and dissemination of intelligence and research 
related to regional policy in the South West of England.

A
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South West Regional Assembly is a partnership of 
councillors from all local authorities in the region and 
representatives of various sectors with a role in the 
region’s economic, social and environmental well-being.

South West Tourism works to encourage the promotion  
and development of tourism in South West England.

Sustainability South West is the independent 
champion body for sustainable development in  
the South West of England.

Other 
Culture Matters is a publication produced by the 
cultural agencies to show where council led initiatives 
are making a big difference to people’s lives by creating 
vibrant and sustainable communities using cultural 
enhancement as a catalyst.

Joint Implementation Group (JIG) oversees the 
implementation of People, Places and Spaces.

Living Places is a national agreement on culture and 
sustainable communities between the Department for 
Culture Media and Sport (DCMS) and the Department  
for Communities and Local Government (CLG) and five 
cultural agencies. 

Local Area Agreements (LAAs) are negotiated three 
year contracts between Central Government and a local 
area led by the local authority and based upon their local 
sustainable community strategies.

People Places and Spaces (PPS) is the cultural 
infrastructure development strategy for the South West.

Planning Areas for Culture (PACs) are a concept 
identified through People, Places and Spaces and are 
about placing culture strategically in the context of local 
partnership working.

South West Creative Economy Partnership (SW-CEP)  
is a cross agency group which works to address the needs  
of creative businesses in the region.
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Appendix B: Extract from
 State of the South W

est 2007

Culture 

[NOTE: For Tables and Figures see http://www.swo.org.uk]
 
Issues and Priorities

Culture is both an economic sector and an important 
dimension of the region’s rich and diverse way of life, 
contributing to a distinct and recognizable identity.

Creative Industries, as an industrial grouping within 
the cultural sector, is identified by South West Regional 
Development Agency as a priority sector for the Regional 
Economic Strategy (RES). Tourism is a major industry and 
also prioritised because of its strong contribution to the 
region’s economic and cultural growth.

Sustained development of the region’s cultural assets  
and facilities, and full participation and enjoyment of 
them by the region’s citizens and visitors, are important 
priorities for policy-makers and investors.

Key Data

Creativity, intellectual property and the range and 
quality of cultural amenities play a crucial role in 
defining and shaping the South West’s competitive 
advantage and its national and international standing, 
(SW RDA: 2006) [1].

Cultural sector business turnover is growing, with a 29% 
increase between 1998 and 2005 (ONS: 2006) [2].

Creative Industries, a smaller industrial grouping of the 
cultural sector, make a significant contribution to the 
region’s economy, generating £1.63 billion (almost 4%) of 
regional Gross Value Added (GVA) on 2002 figures and with 
an 8% annual growth in GVA between 1997–2001 (Burns 
Owens Partnership and University of Leeds: 2004) [3].

Families in the South West spend more on ‘recreation and 
culture’ as defined by the Office for National Statistics 
(ONS) than they do on either housing, or food and non-
alcoholic drinks. ‘Recreation and culture’ is the second 
largest category of average weekly household expenditure 
in the South West after transport (ONS: 2003) [4]

In terms of tourism, the South West in 2005 attracted 
21.25 million domestic visitors from the UK (UK Tourism 
Survey: 2005) and 2.1 million visitors from overseas 
(International Passenger Survey: 2005) together 
spending £4.7 billion [5]

Between 2001–04 the South West was granted the fifth 
highest level of Lottery funding for cultural activities of the 
nine English regions, receiving £198 million compared to 
the national average (excluding London) of £183 million 
(Kingshurst Consultant Group: 2004) [6].

Participation and attendance rates for arts activities are 
highest in the South West with 60% participating in an 
arts activity and 76% attending at least one arts event  
in the 12 months before being surveyed 
(Arts Council England: 2006) [7].

21.9% of adults (aged 16 and over) in the South West 
are regularly active compared to the national average of 
21%. However, nearly half (49.2%) of adults do not take 
part in any moderate intensity sport or active recreation  
(Ipsos MORI: 2006) [8].

Cultural activities such as hobbies, sports, religion  
and volunteerism are shown to promote health and  
well-being in later life and to generate social capital 
(Hennessey and Giarchi: 2006) [9].

Cultural assets and resources are essential to the region’s 
economic prosperity, regional identity and to a sustainable 
tourism industry. A detailed review of existing and future 
cultural facilities will be published in 2007 following 
consultation on People, Places and Spaces:  
The Joint Regional Cultural Infrastructure Strategy [10].

Research by a national tourism and heritage partnership 
shows the positive and negative impacts of climate 
change on cultural assets and visitor numbers of equal 
application to the South West where heritage and tourism 
make significant contributions to economic and cultural 
sustainability (Cassar: 2005) [11].

Introduction
In this chapter ‘culture’ is principally taken to mean the 
‘cultural sector’ as defined by the Data Evidence Toolkit (DET) 
published by the Department for Culture Media and Sport 
(DCMS) [12]. Most data on business count, employment 
and turnover presented in this chapter are derived from 
the Standard Industrial Classification (SIC) and Standard 
Occupational Classification (SOC) codes identified in the DET. 
According to this definition, the cultural sector comprises the 
following seven sub-sectors or domains:
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Audio-Visual (includes film, TV, radio, new media  
and music)

Books and Press

Heritage (includes museums, libraries, archives  
and historic environment)

Performance (includes theatre, arts and dance)

Sport (includes fitness and health activities)

Tourism (includes gambling and betting activities).

Visual Arts (includes galleries, architecture, design  
and crafts)

This chapter examines statistical data for cultural activity in 
the South West and the impact culture has on the region’s 
profile and economic capacity, and on broader social 
factors such as community cohesion and social inclusion.

When dealing statistically with the cultural sector in any 
region, caution is necessary because of the relative lack 
of robust and comprehensive data across the domains. 
This problem is not unique to the cultural sector but 
is exacerbated by a large freelance workforce and 
predominance of small and micro sized businesses which 
are unlikely to be VAT registered and therefore not counted 
in official statistics.

Cultural and Regional Identity
The impact of culture on the life of the region extends 
beyond the economic benefits in terms of business activity 
and visitor numbers. The region gains a distinctive identity 
from the range of cultural assets and resources, from visual 
arts and crafts to theatrical and musical performance, film 
and digital media to archives and museums, from sporting 
activities to the historic, natural and built environments.

The region’s cultural identity, assets and resources are 
increasingly central to the profile of the South West and 
to the achievement of the policy objective to become 
a knowledge-based economy. Creativity, intellectual 
property and the range and quality of amenities play 
a crucial role in defining and shaping the South West’s 
competitive advantage and its national and international 
standing. [1] Employers and employees in knowledge-
based industries are known to be drawn to areas where 
there is a rich, diverse and thriving cultural and creative 
environment. Given the region’s existing producers of 
creative and innovative ideas and those emerging from 
the 14 higher education institutions, the region is well-

placed to fulfil this ambition. It is important to recognise 
the cultural diversity of the South West population 
because of its significance to the expression of cultural 
activities throughout the region. Although people from 
black and minority ethnic (BME) groups make up only 
3.5% of the total population (Experimental Statistics, 
ONS 2004) [13], the lowest in England, this statistic under-
estimates the breadth of cultural life. Census categories 
of ‘White Other’ and ‘Other’ hide distinctive cultural 
backgrounds and ways of life of, for example, individuals 
from Italian and Eastern European backgrounds. Cultural 
diversity is also evident in the region’s different religious 
and local communities (Reeves: 2006) [14].

Economics of Cultural Activity
The economic contribution of cultural activity to the 
South West can be counted in terms of business turnover, 
employment rates, and spend. The relatively high amount 
spent both by households on ‘recreation and culture’ 
compared to other items and by visitors to the region 
indicates that culture is a significant contributor to the 
economic health of the South West on the demand side. 

On the supply side, growth in turnover by businesses  
in the cultural sector is a positive indicator of economic 
well-being with a 29% increase in sector turnover on 
current prices between 1998 and 2005 [2].

Cultural Businesses
Cultural businesses are those operating in a sector that 
comprises the following seven sub-sectors or domains as 
described in DCMS’s Data Evidence Toolkit: Audio-Visual; 
Books and Press; Heritage; Performance Arts; Sport; 
Tourism and Visual Arts. They are predominantly small 
and micro sized enterprises, many of which are non-VAT 
registered i.e. statistically ‘invisible’, self-employed and 
sole traders. There are a range of business models applied 
in the cultural sector from public sector organisations 
through social enterprises to those in the private sector.

A smaller industrial grouping is referred to as the 
‘creative industries’ where businesses are specifically 
based on intellectual property, being transformed 
operationally, and in market growth terms, by 
Information and Communications Technologies/ICT, 
(Mercer: 2004) [15]. Regional and sub regional surveys 
of cultural and creative businesses consistently show 
growth across the value chain of creation, production, 
reproduction, marketing, distribution and sales with 
some variations between sub sectors.
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Businesses, Employment and Turnover
Data in the following section are taken from a bespoke 
analysis undertaken by ONS using the Inter-departmental 
Business Register (IDBR) for Culture South West [2].  
In 2005 there were 25,520 business entities in the  
DET-defined cultural sector, employing 176,005 people 
and with a turnover of £10.9 billion.

The employment count represents the number of people 
working in cultural and creative businesses in the South 
West as identified in the DET. These figures will therefore 
include the employment of people in non-cultural 
occupations such as administration and finance. They 
do not include non-VAT registered businesses and many 
other statistically ‘invisible’ workers in self-employed, 
freelance and intermittent worker categories.

The Labour Force Survey (LFS) provides estimates of the 
number of South West residents who work in cultural 
occupations. In 2005, the LFS found that 10% of those 
working in one of 48 occupations classified as ‘cultural’ 
by the DET in England were located in the South West. Of 
the 179,564 employed in the cultural occupations, around 
60,000 were self-employed, an important component of 
the cultural workforce.

Economic Growth
Between 1998 and 2005 the number of cultural sector 
businesses increased by 3%, employment increased 
by 14% and turnover increased by 29% [2]. A large 
proportion of the increased turnover may simply be the 
result of inflation. By contrast, for the same period in 
England, the number of cultural businesses increased 
slightly by 0.4%, employment increased by 24% and 
turnover increased by 49%. The growth and decline rates 
for business count, employment and turnover for each of 
the seven cultural domains are shown below.

The Creative Industries
Creative industries, as an industrial grouping within 
the cultural sector, is a priority sector for SW RDA and 
many local and unitary authorities because of its strong 
economic performance, high levels of GVA and link to 
tourism. Creative industries are defined by DCMS as the 
audio-visual industries plus books and press, performance 
and visual arts domains which embrace those industries 
that are based on individual creativity, skill and talent. 
They are also those that have the potential to create 
wealth and jobs through developing intellectual property. 

They are largely commercial businesses as distinct from 
the many publicly-subsidised entities such as libraries  
and museums in the wider cultural sector.

While research of the creative industries is subject  
to much debate and statistics may vary according to 
which definition and statistical analysis are applied [16], 
research commissioned by SW RDA and Culture South 
West in 2003/04 [3] found:

£1.63 billion (almost 4%) of regional Gross Value Added 
(GVA) is generated by creative industries on 2002 figures

8% annual growth in GVA for the creative industries 
between 1997 and 2001

89,000 people employed in the creative industries or 
almost 4% of the regional workforce in 2002 and a  
17% growth in employment between 1997–2002 

audio-visual industries sub-sector is the most 
economically significant part of the creative industries, 
employing almost 39,000 people and generating over 
£3.6 billion business annual turnover.

Household Expenditure on Culture
Household spend on culture in the South West, under 
the category ‘recreation and culture’, was an average of 
£58.60 a week during 2002/03 – 2004/05, accounting 
for 16.5% of total regional household expenditure (ONS 
2006) [17]. This spend includes: admissions to cinemas, 
theatres and museums, purchase of print-based media, 
sporting and leisure goods, holidays, subscriptions to 
clubs and societies, entertainment equipment such as 
television and video/CD/DVD hire.

‘Recreation and culture’ is the second highest expenditure 
category for households in the region after transport [4]. 
The significance of the cultural sector to the local economy 
is further illustrated by the fact that the average South 
West household spends over two and a half times more on 
‘recreation and culture’ than on clothing and footwear.

In England ‘recreation and culture’ (formerly defined as 
‘leisure goods and leisure services’) is the second largest 
single item of family expenditure accounting for 14% of 
total expenditure. Households in the South West spent more 
on ‘leisure goods and services’ than essential items such as 
food and non-alcoholic drinks and housing during 2002/03 
– 2004/05. Figure 11.3 below shows how the ‘recreation and 
culture’ spend in the South West is distributed [17].

Appendix B: Extract from
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Tourism Expenditure
The economic contribution of the cultural sector includes 
the spending of people who visit the region as domestic and 
inbound tourists. Tourism is a major industry in the South 
West, accounting for around 15% of UK domestic tourist 
visits and 9.6% of inbound ones to the UK. In 2005 the 
South West attracted 21.25 million domestic visitors from 
the UK (UK Tourism Survey) and 2.1 million visitors from 
overseas (inbound) (International Passenger Survey) [5].

Of the reasons given for visiting the South West in 2005, 
11.7 million (56%) were recorded under holiday / leisure/ 
pleasure. According to Visit Britain, visiting an historical 
site or heritage exhibit during 2003 motivated “in part,  
an estimated 8.3 million trips by domestic staying 
visitors”, that is 36% of all trips, (Visit Britain: 2005) [18].

According to the UK Tourism Survey and International 
Passenger Survey [5], domestic visitors contributed, in 
2005, an estimated £3.8 billion in expenditure to the 
region’s economy and inbound visitors contributed £868 
million. Direct comparison between 2003 and 2005 data 
is not possible due to different methodologies but there 
are some indicative trends. Although the number of all 
visitors to the region has declined by nearly 6.8% since 
2003, there has been only a 4.4% decrease in tourist 
spend (from £4.9 billion to £4.7 billion).

Breakdown of expenditure in 2003 by category  
for domestic visitors coming to the South West  
was reported by South West Tourism, as follows:

Package trip: £190 million

Accommodation (non package trip): £1.4 billion

Travel: £650 million

Services or advice: £80 million

Buying clothes: £270 million

Eating and drinking: £910 million

Other shopping: £250 million

Entertainment: £400 million

Other expenses: £130 million

Cultural Assets
The South West region is rich in cultural assets 
and resources which together form an impressive 
infrastructure for local residents and visitors alike.  
Existing provision includes major built and natural 
heritage sites, music and film festivals, museums and 
galleries, sports facilities and events. This infrastructure  
is crucial to the South West’s engagement with the 
creative and knowledge based economy, as well as 
providing a solid resource base for sustainable tourism.  

A cultural infrastructure strategy for the South West, 
People, Places and Spaces: The Joint Cultural Infrastructure 
Strategy is due to be launched in September 2008 [10] 
and links closely to the Regional Economic Strategy (May 
2006) and Draft Regional Spatial Strategy (South West 
Regional Assembly: 2006). The report will inform cultural 
infrastructure development in terms of what and where 
regional and sub regional facilities are, or plan to be, 
located across the region and what cultural events are, 
or plan to be, happening through to 2026. This forward-
planning of cultural assets coincides with the forthcoming 
London 2012 Olympic Games and Paralympics Games 
[19] and Cultural Olympiad starting in 2008.

Museums, Galleries, Libraries and Archives
There are almost 2,000 museums, galleries, libraries 
and archives in the South West serving a wide range 
of constituencies and specialist interest groups. While 
not all are immediately identifiable as cultural assets or 
visitor attractions, they nonetheless form an important 
knowledge base for the region with local nodes and points 
of presence in almost every community. Together, these 
institutions attracted nearly 9 million visitors and users 
in 2002. All local authority library services and archives 
provide Internet access and 84% of registered museums 
have web sites.

Sport
According to a report for Sport England by Cambridge 
Econometrics (2003) [20], sports facilities and venues  
in the South West encourage 575,000 people per annum  
to participate in sports. People in the South West spend 
more money on active participation in sport than 
attendance at sporting events or viewing sports on 
screen media. High profile sports activities attract over 
1 million people and nearly £90 million into the region 
from elsewhere. The South West is home to 36 major 
sporting venues with professional rugby, football and 
county cricket in towns and cities throughout the region. 
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Regionally, more than £185 million has been invested in 
sport since 1996 including University of Bath’s Team Bath 
initiative and the National Sailing Academy in Weymouth 
and Portland. Future multi-million pound new builds are 
planned in Bristol and Plymouth to enhance the region’s 
sporting offer of excellence and visitor attractions.

An indication of how much local people value their 
cultural assets is given in an Arts Council England report 
(ONS: 2004) [21] which found South West respondents 
were most likely, along with London and the South East 
(all 67%) to agree that “if my local area lost its arts 
and cultural activities, the people living here would lose 
something of value”. Sport England Active People Survey 
[8] which shows 70.5% of South West adults (aged 16+) 
are satisfied with the sports provision in their local area, 
just above the national figure of 69.5%.

Given the projected increase of population for the 
South West over the next 20 years, the popularity of 
‘recreation and culture’, and the contribution of culture 
to the regional economy, culture may be expected to 
rise in economic importance in the region. Festivals 
and events will be a central focus of future planning to 
further generate wealth, attract tourists and enhance 
the regional identity. There is an immediate opportunity 
for the South West through the 2012 London Olympic 
and Paralympics Games and in the proposed Cultural 
Olympiad from 2008 [19].

Built and Natural Heritage
Of the 350,000 records of monuments and archaeological 
sites on the English Heritage Past Heritage database for 
England, 22% of the total (76,589) are in the South West. 
The region also has 35% of all scheduled monuments in 
England and hosts 24% of the national List of Buildings of 
Special Architectural or Historical Interest. The National 
Trust open 83 historic houses and gardens in the South 
West and English Heritage open over 100 sites, including 
Stonehenge and Tintagel Castle. The region’s outstanding 
natural heritage assets include the Cotswolds, Mendips, 
Quantocks, the National Parks of Dartmoor and Exmoor, 
and coastlines of Dorset and Cornwall. There are 4 
UNESCO World Heritage Sites within the South West: 
Stonehenge, Avebury and Associated Sites; the City of 
Bath; Dorset and East Devon Coast (the Jurassic Coast); 
and the Cornwall and West Devon Mining Landscape.

Festivals
The South West is host to a range of international 
festivals including Bath International Music Festival, 
Cheltenham Festival, Wildscreen Natural History Film 
Festival, and Glastonbury Festival which alone attracts 
over 100,000 people to one of the world’s largest popular 
music festivals. Local but equally distinctive festivals 
involve hundreds of thousands of residents and visitors 
such as the ‘Obby ‘Oss Festival in Padstow, St Paul’s 
Carnival in Bristol and Cheese Rolling Festival at Coopers 
Hill in Gloucestershire.

Funding in the Cultural Sector
Between 2001–04 the South West was granted the fifth 
highest level of Lottery funding for cultural activities of 
the nine English regions, receiving £198 million compared 
to the national average (excluding London) of £183 
million [6]. The South West also received £105 million of 
government funds for cultural activities, the third highest 
level of funding after London and the South East. Lottery 
funds, which are allocated according to the Index of 
Multiple Deprivation (IMD), place the South West above 
the national average. However, if IMD is used to allocate 
national and local government funds for cultural activities 
in the South West, this will have a detrimental effect 
on provision in future years. The region has the lowest 
proportion of the most deprived Super Output Areas  
(SOA) in England with only 4% as defined by the IMD.  
In addition, trends in local authority spending show, 
according to Local Authorities; A Change in Cultural Climate 
(Holden: 2006) [22], cultural services are a vulnerable area 
for cutback because of their non-statutory status.

Culture and Society
There is evidence to suggest that the extent to which 
people invest and participate in cultural activity 
influences both cultural and social well-being. Apart 
from the economic benefits of such activity, culture also 
supports, for example, the region’s sense of identity, 
community, place, quality of life and citizenship. 
Attendance and participation rates for various cultural 
activities in the South West indicate a positive state of 
health but with some socio-geographical variations. 
Evidence is provided in studies for Arts Council England 
[7] [21] and major national surveys currently in progress, 
namely DCMS Taking Part: A National Survey [23] and 
Sport England Active People [8]. Full regional breakdowns 
of DCMS Taking Part will be published in 2007. 
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A report [9] for Culture South West demonstrates the 
importance of cultural activity in the lives of older people 
and the contribution, in turn, of older people to a vibrant 
and diverse cultural sector. Cultural activities such as 
hobbies, sports, religion and volunteerism are shown 
to promote health and well-being in later life and to 
generate social capital. The report articulates the impact 
of the region’s demographic ageing on age-specific 
development of cultural products and services.

Although the region’s population as a whole invests 
heavily in cultural activities, there are variations in 
participation and attendance rates depending on age, 
socio-economic status and geographic location. According 
to Arts in England 2003: Attendance, Participation and 
Attitudes [21], people aged 55 to 64 had the highest levels 
of attendance of all age groups at musicals, craft exhibitions, 
visual arts exhibitions, classical music and opera, but arts 
attendance declines with age across all activities.

Lower rates are consistently found for people from 
disadvantaged groups according to provisional findings 
from DCMS Taking Part [23]. For example, 47% of adults 
from black and minority ethnic (BME) backgrounds, 58% 
of adults with a limiting disability [24] and 57% of adults 
from lower socio-economic groups visited at least one 
type of designated historic environment site in the last 
12 months compared to the national average of 70%. 
Again, compared to the national average of 43% for at 
least one visit to a museum in the last year, 36% of adults 
from BME backgrounds, 32% of adults with a limiting 
disability and 29% of adults from lower socio-economic 
groups, made such a visit [23].

Attendance and Participation in Cultural Activities
Culture is not just about economic issues. It also supports 
a region’s sense of identity, community, place, quality of 
life and citizenship. Participation rates in various cultural 
activities provide some indicators of the health of this region. 

Artistic and Performance Events
Arts Council England’s report Arts in England 2003 [21] 
found 84% of people aged 16+ in the South West were most 
likely to have attended at least one artistic and cultural event 
in 2003. The region’s participation and attendance rates 
were consistently high across a range of cultural activities 
with top rating for attendance at carnivals.

Museums and Heritage
In 2000/01 museums and galleries in the South West 
attracted 5.5 million visitors and the region recorded the 
highest number of visits by UK tourists to ‘artistic and 
heritage centres’ of any English region (including London). 
Nearly 86,000 people used archives in the South West in 
2001/02. In 2003/04 English Heritage sites in the region 
received over 2 million paid visits by adults, a quarter of  
all those made to English Heritage properties in England.

Sport
Findings from Sport England’s recently published Active 
People Survey [8] show an above average participation 
rate for adults in the South West (21.9%) in at least 
30 minutes of moderate intensity sport and active 
recreation on three or more days in a week compared to 
the national average of 21%. Furthermore another 28.9% 
of the region’s adults (aged 16+) are building some sport 
and active recreation into their lives. However, nearly half 
the adult population (aged 16 and over) of the South 
West (49.2%) take no part in any moderate intensity 
sport or active recreation, just below the national figure 
of 50.6%. There are geographical variations in the 3x30 
minute sports participation rates [24] with Isles of Scilly 
as the most active local authority area in the region (32% 
regularly active), followed by West Devon (26.2%) while 
Plymouth recorded the lowest percentage hitting the 
3x30 target at 18.6%. Socio-demographic factors impact 
heavily on participation, with lower regular participation 
among women (20.1%) than men (23.8%). The highest 
socio-economic groups have higher participation (25.9%) 
than those from the most deprived backgrounds (17.9%). 

Taking into account deprivation in the area, Penwith, 
Bournemouth and North Devon are among the best 
performing local authority areas in the country in terms of 
regular participation. Survey findings show people do less 
and less exercise as they get older which has implications 
for the region’s ageing population.

Volunteering in the Cultural Sector
According to the Citizenship Survey published in 2003 
by the Home Office, the South West has the highest 
participation rates for all forms of volunteering activity 
of the English regions. This may in part be due to the 
region’s demographic ageing trend, older people being 
more likely to be engaged in volunteering. Sport England 
Active People Survey findings [8] show an above average 
rate for the South West (5.2%) of volunteering in sport 
compared to the national average of 4.7%.
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Although there is a paucity of research data on 
volunteering in the cultural sector, a recent report 
(Resolve Consulting, 2006) [25] found 86% of volunteers 
in the South West are aged 55+ compared to 72% 
nationally. The South West has the highest percentage 
of disabled people (12%) volunteering, compared to 
9% nationally.

Culture and Social Inclusion
It is clear that there are significant variations in 
participation rates according to socio-economic status. 
Opportunity for access to cultural activities does vary 
according to social class and income, and consideration 
needs to be given to issues of affordability and the 
physical and intellectual accessibility of cultural events 
and facilities.

Climate Change
There is growing awareness by professionals working 
in the UK cultural sector, notably those in heritage 
and tourism, of the impacts of climate change on 
cultural assets and visitor numbers. Findings and 
recommendations from recent studies are equally 
applicable to the South West where heritage and  
tourism make significant contributions to economic  
and cultural sustainability.

Firstly, research by a national partnership including  
The National Trust and English Heritage (Cassar, 2005) 
[11], highlights the susceptibility of historic environments to 
changes in, for example, rainfall and temperature and the 
need for indicators of climate change impact at national, 
regional and local levels. Secondly, a report commissioned 
by Sustainability North West (McEvoy et al: 2006) [26] 
highlights the positive and negative impacts of climate 
change, including higher temperatures, on visitor numbers 
and cultural attractions stating, “Man made attractions will 
always be more easily adapted to ensure the quality of the 
visitor experience but the natural landscape is not so able 
to respond as quickly or adequately”.

Conclusion
Culture is all-pervasive and cannot be separated from 
the wider life of the region. As an economic industrial 
sector, culture generates wealth for the South West and, 
through a range of activities delivered through the seven 
cultural domains, contributes to a perceived good quality 
of life and positive regional image. Culture’s central place 
in regional growth and profiling is closely linked to the 
importance of tourism to the residents of and visitors to 
the South West.
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