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1.  Key Findings  
 
Vision 
 

 A large number of respondents to this survey (42 or 61%) strongly agreed that 
this is the vision we should be aiming for.  21 respondents or 30% slightly 
agreed.  4 respondents or 6% neither agreed nor disagreed and only 2 
respondents (3%) strongly disagreed that this is the vision we should be 
aiming for. 
 

 30 respondents or 43% strongly agree that it addresses the most relevant 
and important issues. 28 respondents or 41% slightly agree. 4 respondents 
or 6% neither agree nor disagree and slightly disagree. 3 respondents or 4% 
strongly disagree that it addresses the most relevant and important issues. 
 

 Half of (50%) or 33 respondents strongly agree that it would make a positive 
difference to what it’s like to live or work in South Gloucestershire 
.Nearly a quarter (15 respondents or 23%) slightly agreed, 11 respondents or 
17% neither agree nor disagree,5 (8%) slightly disagree and 2 respondents 
(3%) strongly disagree 
 

Local Community 
 

 63% of responses to this question feel that the themes are very important to 
them and their local community and a further 31% feel that they are quite 
important.  3% of responses feel that these themes are neither important nor 
unimportant.1% of responses feel the themes are not very important and 2% 
feel that they are not at all important. 

 A large number of respondents feel that health and wellbeing is very 
important to them and the community (36 respondents or 69%). A further 13 
respondents or 25% feel that it is quite important. 2 respondents feel it is 
neither important nor unimportant. Only 1 respondent felt that it is not at all 
important.  

 A large number of respondents (35 or 67%) to this survey feel that the 
environment and sustainability is very important to them and their 
community. A further 14 respondents (27%) feel that it is quite important. 
There was 1 respondent that felt that it is neither important nor unimportant, 
not very important and not at all important. 

 

 Just over half (28 or 53%) feel that jobs and local food economy are very 
important to them and their community. 21 respondents or 40% feel that it is 
quite important. Again there was 1 respondent who felt that it is neither 
important nor unimportant, not very important, or not at all important.   
 
 

Health and Wellbeing 
 

 29 respondents or 42% feel that the aim:  Everyone understands their 
responsibility for keeping healthy and links keeping active with eating a 
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balanced diet will have a significant impact on health and wellbeing, followed 
by 22 respondents or 32% who feel this will have a moderate impact a further 
14 respondents 20% feel this will have a small impact.3 respondents feel this 
aim will have no impact and 1 respondent was unsure/didn’t know.   
  

 Nearly half of respondents (48% or 33 respondents) feel that the aim: There 
is no food poverty and no one is concerned about their food security will 
have a significant impact a further 19% (or 13 respondents) feel it will have a 
moderate impact and a small impact. 8 respondents or 11% feel this particular 
aim will have no impact and 2 respondents (3%) don’t know what the impact 
will be. 
 
 

 31 or 44% of respondents to this question feel that the aim:  Everyone has 
the knowledge, skills and opportunity to choose and cook healthily from 
fresh ingredients will have a significant impact. A quarter of respondents 
25% or 18 respondents feel this aim will have a moderate impact.  16 
respondents (23%) feel this will have a small impact. 3 respondents (4%) feel 
this will have no impact and 2 respondents don’t know what the impact will be. 
 

 Over half of respondents (52% or 36 respondents) feel that the aim:  Food 
producers, suppliers, and retailers improve the health of their local 
community by using healthier procurement, healthier manufacturing and 
cooking methods, reformulating recipes and improving packaging and 
information on their foods will have a significant impact.  16 respondents or 
23% feel that this aim will have a moderate impact. 12 respondents or 17% 
feel that this aim will have a small impact. 4 respondents (6%) feel it will have 
no impact and 1 respondent didn’t know. 
 

Environment and Sustainability 
 

 The largest number of respondents (23 or 34%) feel that the aim. Everyone 
is connected with food, knows where it comes from and has the 
opportunity to grow their own food will have a moderate impact.  21 
respondents feel that this aim will have a significant impact. 19 respondents or 
28% feel that this aim will have a small impact. 4 respondents feel that this will 
have no impact and 1 respondent didn’t know. 
 

 For the aim: Everyone knows their responsibility to reduce their 
individual carbon footprint. They are encouraged to think about their 
lifestyle decisions and find opportunities to reduce their climate impact 
and understand how to reduce, reuse and recycle their food waste. 26 
respondents (38%) feel it will have a moderate impact.  21 respondents (30%) 
feel it will have a significant impact. 15 respondents or 22% feel it will have a 
small impact and 5 respondents (7%) feel it will have no impact.  1 respondent 
didn’t know. 
 
    

 29 respondents (43%) feel that the aim:   Food producers, suppliers and 
retailers support the natural environment through ethical and 
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sustainable local food sourcing and procurement, reducing food waste 
and we are working to reduce carbon footprint                                                                                                                      
will have a significant impact and a further 23 respondents (34%) feel this will 
have a moderate impact.11 respondents or 16% feel that this aim will have a 
small impact and 1 respondent feels that this will have no impact. 1 
respondent didn’t know. 

 
Jobs and Local Food Economy 
 

 Of the responses received to this question 15 or 29% feel that the aim  Food 
producers, suppliers and retailers improve the health of their local 
community by using healthier procurement, healthier manufacturing and 
cooking methods, reformulating recipes and improving packaging and 
information on their foods will have a significant impact and also a 
moderate impact. Slightly less respondents (14 or 27%) feel this will have a 
small impact. 5 respondents or 10% feel this aim will have no impact and 3 
respondents (6%) didn’t know. 

 The largest number of respondents 20 or 39% feel that the aim  Food 
producers, suppliers, and retailers support the natural environment 
through ethical and sustainable local food sourcing and procurement; 
reducing food waste and are working to reduce their carbon footprint  
will have a significant impact.  12 respondents or 23% feel this will have a 
moderate impact and 13 or 25% feel it will have a small impact. 4 respondents 
(8%) feel that this will have no impact and 2 respondents (4%) didn’t know. 
 

 There is a strong and prosperous local food economy which encourages 
skills development and offers meaningful career opportunities. 28 or 
40% feel that this aim will have a significant impact. A further 23 or 33% feel 
this will have a moderate impact. 12 respondents or 17% feel that this will 
have a small impact.  5 respondents or 7% feel it will have no impact and 1 
respondent didn’t know. 

 
Priorities 
 

 Overall:  23 respondents ( 46%) strongly agree with the general priority 
(“There is an increased profile for the important part food plays in the 
region’s health, environment and economy”) 16 respondents (32%) tend 
to agree with this priority. 7 respondents (14%) neither agree nor disagree, 3 
respondents 96%) tend to disagree. 1 respondent strongly disagrees with this 
priority. 

 19 respondents or 38% strongly agree or tend to agree with this priority for 
health and wellbeing. 10 respondents or 20% neither agree nor disagree 
and 1 respondent (2%) would tend to disagree and strongly disagree 

 23 respondents (46%) strongly agree with this priority and a further 18 
respondents (36%) tend to agree with this priority for environment and 
sustainability. 6 respondents (12%) neither agree nor disagree 2 
respondents (4%) tend to disagree and 1 respondent strongly disagreed. 

 19 respondents or 39% tend to agree with the jobs and local food economy 
priority followed by 18 respondents or 37% strongly agreeing.  10 respondents 
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(20%) neither agree nor disagree. 1 respondent would tend to disagree and 1 
respondent strongly disagrees.                                                                              

 

2. Consultation Purpose, Methodology 
and Response 

 

Research Objectives 

The purpose of the South Gloucestershire Food Plan is to create a vision for a more 
healthy, sustainable and just food system for our area. It will do this by identifying the 
key needs and challenges and by providing a framework for coordinated action.  
 
The Food Plan will raise the profile of food in South Gloucestershire and aim to plan 
and deliver work which will tackle the gaps identified. It will work across the wider 
determinants of health through three cross-cutting themes:  
 

1. Health and Wellbeing looks at the role food plays in the health of individuals 
and the local community. 

2. Environment & Sustainability addresses the impact that food can make on 
the environment and how food supply can be more sustainable. 

3. Jobs & Food Economy looks at how the local food economy is supported 
currently and for future generations. 
 

This consultation sought to gain feedback from members of the public and food 
professionals on their views on the Food Plan’s vision, aims and themes. 
 

 

Methodology 

 

Process 

The consultation process was supported by a dedicated consultation webpage which 
hosted all consultation documents, an online survey and a paper survey to 
download. The online consultation system sent out a notification to registered users 
informing them of the consultation and providing links to this information: 

As part of the consultation we also welcomed comments made online and by letter, 
email, fax and over the phone and these contact methods were promoted on 
consultation literature. 

Consultation information was sent to Town and Parish Councils, South 
Gloucestershire councillors and local voluntary and community organisations. 
Notifications were also sent to a range of other stakeholders and interested parties. 
All libraries and One-Stop Shops were also notified of the consultation details and 
asked to cascade the information to any interested parties. 
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Methods: 

 
Survey 

The online survey was open from 9th October 2017 until 5th January 2018 

 

Food engagements events and short surveys:  

 The following events were held to encourage food professionals and members of 
the public to engage with the consultation and complete a separate short survey. A 
summary of comments from the Thornbury Food day at Turnberries Community 
Centre, PH&WB Tea and Chat Briefing, Councillors briefing and the Officers 
Engagement Event are included in the appendices. 

 

Thornbury Food day at Turnberries 
community centre 

Sat 7th Oct Draft short survey 

PH&WB Tea & Chat briefing 31st Oct Workshop 

Councillors briefing, BR – Yate  1st Nov Workshop 

Officers engagement event, Coniston 
Community centre, Patchway  

20th Nov Workshop 

Brooks café (Patchway) 21st Nov Drop in event/ Short 
survey 

Brooks café (Kingswood) 5th Dec Drop in event/ Short 
survey 

Bean Tree café (Page Park, Staple Hill) 7th Dec Drop in event/ Short 
survey 

 

Sample and Response 

 

There was a total of 70 responses to the full survey. 19 of which were paper and 51 
were online. There was a total of 71 responses to the Food Plan events and short 
surveys.  

General Caveats 

 
The results of this consultation are not statistically representative of the views of 
South Gloucestershire residents due to the nature of the consultation methodology 
used. The level of response, information gathered and views obtained still provide a 
useful indicator of wider opinion and any important issues that will need to be 
considered. 
 
Due to the software used and the different response options open to respondents, it 
was possible for people to submit more than one response. This has been monitored 
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during the consultation period and analysis and it does not appear to have been 
abused or be a significant issue affecting the response. 
 
Any obvious duplicate comments, personal information and comments that can 
identify individuals, have been removed from the comments analysis. 
 
Percentages used in this report have been rounded and may not add up to exactly 
100%. For some survey questions, respondents could select more than one 
response which also means that percentages or number of responses, if added 
together, can total more than 100% or more than the number of responses received. 
 
We have included all responses received direct to us as part of this consultation 
report, however we are aware of other comments made particularly via social media, 
in comments made to news articles online and in letters to the press that we have 
not been able to practically include. 
 
A full list of all comments made is available on request. 
 

Further Information 

 
This report was produced by South Gloucestershire Council’s Corporate Research & 
Consultation Team. 
 
Further information about this report is available from the Corporate Consultation 
Officer:  
     01454 863297 
     consultation@southglos.gov.uk   
     www.southglos.gov.uk  
    South Gloucestershire Council, Corporate Research and Consultation Team, 
Council offices, Badminton Road, Yate, Bristol, BS37 5AF 
 

  

mailto:consultation@southglos.gov.uk
http://www.southglos.gov.uk/
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3. Survey Analysis 

3.1 Vision 

 
Table 1 Q3. To what extent do you agree or disagree with the following statements about the 
vision? 

 
 

 
 
Base size see individual questions 
 
 

 
Chart 1. Q3. This is the vision we should be aiming for? 

 

Base Strongly agree Slightly agree

Neither agree 

nor disagree Slightly disagree

Strongly 

disagree

This is the vision 

we should be 

aiming for 69 42 21 4 - 2

60.90% 30.40% 5.80% - 2.90%

It adresses the 

most relevant and 

important issues 69 30 28 4 4 3

43.50% 40.60% 5.80% 5.80% 4.30%

It would make a 

positive difference 

to what it's like to 

live or work in 

South 

Gloucestershire  66 33 15 11 5 2

50.00% 22.70% 16.70% 7.60% 3.00%
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Base size n= 69 
 

A large number of respondents to this survey (42 or 61%) strongly agreed that this is 
the vision we should be aiming for.  21 respondents or 30% slightly agreed.   
 
4 respondents or 6% neither agreed nor disagreed and only 2 respondents (3%) 
strongly disagreed that this is the vision we should be aiming for. 
 
 

 
Chart 2. Q3. It addresses the most relevant and important issues?

  
Base size n= 69 
 

 
30 respondents or 43% strongly agree that it addresses the most relevant and 
important issues. 
  
 28 respondents or 41% slightly agree. 4 respondents or 6% neither agree nor 
disagree and slightly disagree.  
 
3 respondents or 4% strongly disagree that it addresses the most relevant and 
important issues. 
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Chart 3. Q3 It would make a positive difference to what it’s like to live or work in South 
Gloucestershire?

 
Base size n= 69 
 

Half of (50%) or 33 respondents strongly agree that it would make a positive 
difference to what it’s like to live or work in South Gloucestershire. 
  
Nearly a quarter (15 respondents or 23%) slightly agreed, 11 respondents or 17% 
neither agree nor disagree, 
  
5 (8%) slightly disagree and 2 respondents (3%) strongly disagree 
 
 

 
There was a total of 22 comments made regarding the vision. 
 
Table 3. Q4. If there are any particular aspects of the vision that you would like to comment on, 
please let us know 

Theme Number of comments 

Healthy food is unaffordable 6 

Council should not be spending 
resources on this 

6 

Concerns about resources needed to 
implement. 

3 
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Fast food chains should be more 
accountable 

2 

Land use policy needs to be included 2 

People prefer imported foods 1 

People are personally responsible for 
their food choices 

1 

Parenting and education of children 1 

 

 
The largest number of comments made (6) were that healthy foods are currently 
expensive and unaffordable for some. Also that this plan is not something they feel 
that South Gloucestershire Council should be spending resources on.  
 There were a further 3 comments made that they had concerns about the available 
resources to spend on implementing the plan.   
2 comments were made that fast food chains and supermarkets should be held more 
accountable for their actions and input.   
2 comments were also made that South Gloucestershire needs to take this into 
account in planning and land use policy. 
 1 comment was made that people seem to prefer imported foods. 1 comment was 
made that people are personally responsible for their lifestyle choices.  
1 comment was made that parents should be more responsible for educating their 
children in how to eat healthily. 
 

3.2 Local Community 

 
Table 4. Q5. How important are each of the following themes to you and your local 
community? 

 

 
 

 
Base size see individual questions  
 

Base

Very 

important

Quite 

important

Neither 

important 

nor 

unimportant

Not very 

unimportant

Not at all 

important

Health and 

wellbeing 52 36 13 2 0 1

69.20% 25.00% 3.80% 0 1.90%

Environment 

and 

sustainability 52 35 14 1 1 1

67.30% 26.90% 1.90% 1.90% 1.90%

Jobs and local 

food economy 52 28 21 1 1 1

53.80% 40.40% 1.90% 1.90% 1.90%
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63% of responses to this question feel that the themes are very important to them 
and their local community and a further 31% feel that they are quite important.   
 
3% of responses feel that these themes are neither important nor unimportant. 
 
1% of responses feel the themes are not very important and 2% feel that they are 
not at all important. 

Chart 5. Q5a. How important are each of the following themes to you and your 
community? Health and wellbeing

 
Base size n= 52 

 
A large number of respondents feel that health and wellbeing is very important to 
them and the community (36 respondents or 69%). A further 13 respondents or 25% 
feel that it is quite important. 2 respondents feel it is neither important nor 
unimportant. Only 1 respondent felt that it is not at all important.  
 
 
A large number of respondents (35 or 67%) to this survey feel that the environment 
and sustainability is very important to them and their community. A further 14 
respondents (27%) feel that it is quite important. 
 
Chart 6 Q5b How important are each of the following themes to you and your local 
community? 
Environment and Sustainability 
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Base size n= 52 
 
 

There was 1 respondent that felt that it is neither important nor unimportant, not very 
important and not at all important. 
 
Just over half (28 or 53%) feel that jobs and local food economy are very 
important to them and their community. 21 respondents or 40% feel that it is quite 
important. 
 
Chart 7. Q5c. How important are each of the following themes to you and your community? 
Jobs and Local Food Economy 

Very important

Quite important

Neither important nor unimportant

Not very unimportant

Not at all important

14

1

1

1

35
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Base size n=52 

 
 
Again there was 1 respondent who felt that it is neither important nor unimportant, 
not very important, or not at all important.   
 
Participants were asked about any activities which they are personally involved in 
that could be a part of how the food plan is delivered or any aspect of food that 
works well in the local community which could also work elsewhere. There were 16 
comments to this question. 
 
 
Table 5. Please tell us about any activities you are personally involved in that could be part of 
how the food plan is delivered, or any aspect of food that works well in your local community 
which could also work elsewhere? 
 

Theme Number of comments 

Personal interest in growing food/own 
allotment 

5 

Food education improving school meals 4 

Community farms and local producers 3 

Donate to food bank 2 

Food festivals 1 

Recycling and reducing food waste 1 

 
The majority of comments (5) were made in relation to the respondent having a 
personal interest in growing their own food and making healthy food choices.   

Very important

Quite important

Neither important nor unimportant

Not very unimportant

Not at all important

21

1

28

1

1
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 4 comments were made that education around healthy eating and food needs to be 
improved, particularly in schools.  3 comments were made that the respondents were  
 
Currently or previously had been involved in community farming and growing food.   
2 comments were made from respondents that they currently donate to foodbanks 
as affording food is an issue for some families in South Gloucestershire.  1 comment 
was made that food festivals may promote healthier eating and 1 comment was 
made that food waste and recycling should be made a priority. 

The Town Council is a fairtrade 
organisation and promotes 
healthier foods in its own outlets. 
We would welcome stalls from 
the South Glos Food plan at the 
big public events we organise. 
We are working on delivery in 
additional allotments (individual 
and community) 
 

We are currently running a 
community allotment where we 
are growing fruit and vegetables, 
we are involved in a lunch club, 
and have run an Eat Well for 
Less Course and we are involved 
in a Supper club for single mums 
and their children. 
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3. 3 Health and Wellbeing   

Table 6. Q6. How much impact do you think the following aims will have on health and 
wellbeing in South Gloucestershire?   

 

   

 
 Base size see individual questions 
 

 

Base

Significant 

impact

Moderate 

impact Small impact No impact Don't know

Everyone understands their 

responsibility for keeping 

healthy, and links keeping 

active with eating a balanced 

diet 69 29 22 14 3 1

42.00% 31.90% 20.30% 4.30% 1.40%

There is no food poverty and 

no one is concerned about 

their food security 69 33 13 13 8 2

47.80% 18.80% 18.80% 11.60% 2.90%

Everyone has the knowledge, 

skills and opportunity to 

choose and cook healthily 

from fresh ingredients

70 31 18 16 3 2

44.30% 25.70% 22.90% 4.30% 2.90%

Food producers, suppliers 

and retailers improve the 

health of their local 

community by using 

healthier procurement, 

healthier manufacturing and 

cooking methods, 

reformulating recipes, and 

improving packaging and 

information on their foods 69 36 16 12 4 1

52.20% 23.20% 17.40% 5.80% 1.40%
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Chart 8. Q6a. Everyone understands their responsibility for keeping healthy and links 
keeping active with eating a balanced diet 

 
Base size n= 69  

29 respondents or 42% feel that this aim will have a significant impact on health 
and wellbeing, followed by 22 respondents or 32% who feel this will have a 
moderate impact a further 14 respondents 20% feel this will have a small impact. 

 
3 respondents feel this aim will have no impact and 1 respondent was unsure/didn’t 
know.    
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Chart 9 6b. There is no food poverty and no one is concerned about their food security 

 
Base size n= 69 

 
Nearly half of respondents (48% or 33 respondents) feel that this aim will have a 
significant impact a further 19% (or 13 respondents) feel it will have a moderate 
impact and a small impact.  
 
8 respondents or 11% feel this particular aim will have no impact and 2 respondents 
(3%) don’t know what the impact will be. 
 
Chart 10.  Q6c Everyone has the knowledge, skills and opportunity to choose and cook 
healthily from fresh ingredients. 

 

 

 
Base size n= 70  
 

31 or 44% of respondents to this question feel that this aim will have a significant 
impact. A quarter of respondents 25% or 18 respondents feel this aim will have a 
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moderate impact.  16 respondents (23%) feel this will have a small impact. 3 
respondents (4%) feel this will have no impact and 2 respondents don’t know what 
the impact will be. 
 

 
 
Chart 11. 6d Food producers, suppliers, and retailers improve the health of their local 
community by using healthier procurement, healthier manufacturing and cooking methods, 
reformulating recipes and improving packaging and information on their foods. 

Base size n= 69 
 

Over half of respondents (52% or 36 respondents) feel that this aim will have a 
significant impact.  16 respondents or 23% feel that this aim will have a moderate 
impact.  
 
 12 respondents or 17% feel that this aim will have a small impact. 4 respondents 
(6%) feel it will have no impact and 1 respondent didn’t know.   
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3.4 Environment and Sustainability  
Table 8. Q7. How much impact do you think the following aims will have on environment and 
sustainability in South Gloucestershire?   

 
 
 
Base size see individual questions 

 

Total

Significant 

impact Moderate impact

Small 

impact No impact Don't know

Everyone is connected with food, 

knows where it comes from and 

has the opportunity  to grown 

their own food 68 21 23 19 4 1

30.90% 33.80% 27.90% 5.90% 1.50%

Everyone knows their 

responsibility to reduce their 

individual carbon footprint. They 

are encouraged to think about 

their lifestyle decisions and find 

opportunities to reduce their 

climate impact, and understand 

how to reduce, reuse and recycle 

their food waste

68 21 26 15 5 1

30.90% 38.20% 22.10% 7.40% 1.50%

Food producers, suppliers and 

retailers support the natural 

environment through ethical and 

sustainable local food sourcing 

and procurement; reducing food 

waste; and are working to reduce 

their carbon footprint

67 29 23 11 3 1

43.30% 34.30% 16.40% 4.50% 1.50%
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Chart 13 7a. Everyone is connected with food, knows where it comes from and has the 
opportunity to grow their own food 

 

  Base size n= 68 

 

The largest number of respondents (23 or 34%) feel that this aim will have a 
moderate impact.  21 respondents feel that this aim will have a significant impact. 

 19 respondents or 28% feel that this aim will have a small impact. 

 4 respondents feel that this will have no impact and 1 respondent didn’t know. 

 
Chart 14. 7b. Everyone knows their responsibility to reduce their individual carbon footprint. 
They are encouraged to think about their lifestyle decisions and find opportunities to reduce 
their climate impact and understand how to reduce, reuse and recycle their food waste. 

 

 

Base size n= 68 
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For this aim 26 respondents (38%) feel it will have a moderate impact.  21 
respondents (30%) feel it will have a significant impact.  
15 respondents or 22% feel it will have a small impact and 
 
 5 respondents (7%) feel it will have no impact.    1 respondent didn’t know.                                                                                                         
 

   
Chart 15. Q7c.  Food producers, suppliers and retailers support the natural environment 
through ethical and sustainable local food sourcing and procurement, reducing food waste 
and we are working to reduce carbon footprint.                                                                                                                              
 

 
 
 

 

Base size n= 68 

 

  29 respondents (43%) feel that this aim will have a significant impact and a further 
23 respondents (34%) feel this will have a moderate impact. 
11 respondents or 16% feel that this aim will have a small impact and 1 respondent 
feels that this will have no impact. 1 respondent didn’t know. 
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3.5 Jobs and Food Economy 
Table 10: Q8 How much impact do you think the following aims will have on jobs and food 
economy in South Gloucestershire?       
 
 

 

 
 
Base size see individual questions 

 

Total

Significant 

impact Moderate impact

Small 

impact No impact Don't know

Food producers, suppliers and 

retailers improve the health of 

their local community by using 

healthier procurement, 

healthier manufacturing and 

cooking methods, 

reformulating recipes, and 

improving packaging and 

information on their foods 52 15 15 14 5 3

28.80% 28.80% 26.90% 9.60% 5.80%

Food producers, suppliers and 

retailers support the natural 

environment through ethical 

and sustainable local food 

sourcing and procurement; 

reducing food waste; and are 

working to reduce their carbon 

footprint 51 20 12 13 4 2

39.20% 23.50% 25.50% 7.80% 3.90%

There is a strong and 

prosperous local food economy 

which encourages skills 

development and offers 

meaningful career 

opportunities 69 28 23 12 5 1

40.60% 33.30% 17.40% 7.20% 1.40%
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Chart 17 8a Food producers, suppliers and retailers improve the health of their local 
community by using healthier procurement, healthier manufacturing and cooking methods, 
reformulating recipes and improving packaging and information on their foods. 

 

Base size n= 52   

There was a smaller response rate to this question with 52 responses.  Of the 
responses received to this question 15 or 29% feel that this aim will have a 
significant impact and also a moderate impact. Slightly less respondents (14 or 27%) 
feel this will have a small impact. 

 5 respondents or 10% feel this aim will have no impact and 3 respondents (6%) 
didn’t know.  
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Chart 18 8b Food producers, suppliers, and retailers support the natural environment through 
ethical and sustainable local food sourcing and procurement; reducing food waste and are 
working to reduce their carbon footprint. 

 

 Base size n= 51 

Again, from a lower respondent base of 51. The largest number of respondents 20 or 
39% feel that this aim will have a significant impact.  12 respondents or 23% feel this 
will have a moderate impact and 13 or 25% feel it will have a small impact. 

 4 respondents (8%) feel that this will have no impact and 2 respondents (4%) didn’t 
know. 

 

Chart 19 8c. There is a strong and prosperous local food economy which encourages skills 
development and offers meaningful career opportunities. 
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This aim had a higher response rate (69 responses). Of these 28 or 40% feel that 
this aim will have a significant impact. A further 23 or 33% feel this will have a 
moderate impact. 12 respondents or 17% feel that this will have a small impact.  5 
respondents or 7% feel it will have no impact and 1 respondent didn’t know. 

 

3.6 Priorities 
Table 11. Q9 To what extent do you agree with the priorities that have been chosen for the 
following themes? 

 

 
 
Base size see individual questions 

 
There was a lower response rate to these questions (see individual base size)  
Overall:  23 respondents ( 46%) strongly agree with the general priority (“There is an 
increased profile for the important part food plays in the region’s health, environment 
and economy”) 16 respondents (32%) tend to agree with this priority. 7 respondents 
(14%) neither agree nor disagree, 3 respondents 96%) tend to disagree. 1 
respondent strongly disagrees with this priority. 

Total

Strongly 

agree Tend to agree

Neither 

agree nor 

disagree

Tend to 

disagree

Strongly 

disagree

General ("There is an increased 

profile for the important part 

food plays in the region's 

health, environment and 

economy") 50 23 16 7 3 1

46.00% 32.00% 14.00% 6.00% 2.00%

Health and wellbeing 

(Education establishments, 

breastfeeding, eating out 

establishments etc.) 50 19 19 10 1 1

38.00% 38.00% 20.00% 2.00% 2.00%

Environment & sustainability 

(food growing, built 

environment, food waste etc.) 50 23 18 6 2 1

46.00% 36.00% 12.00% 4.00% 2.00%

Jobs & local food economy 

(food procurement, local food 

network etc) 49 18 19 10 1 1

36.70% 38.80% 20.40% 2.00% 2.00%
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Chart 21 Q9b Health and Wellbeing (Education establishments, breastfeeding, eating out 
establishments)  

 
 Base size n= 50  

19 respondents or 38% strongly agree or tend to agree with this priority for health 
and wellbeing. 10 respondents or 20% neither agree nor disagree and 1 respondent 
(2%) would tend to disagree and strongly disagree. 

There were 2 comments made about this priority. 
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Chart 22 Q9c Environment and Sustainability (food growing, built environment food waste etc.) 

 
 

Base size n= 50  

23 respondents (46%) strongly agree with this priority and a further 18 respondents 
(36%) tend to agree with this priority for environment and sustainability. 6 
respondents (12%) neither agree nor disagree 2 respondents (4%) tend to disagree 
and 1 respondent strongly disagreed. 

 
1 comment was made about this priority 
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Chart 23 d Jobs and Local Food Economy (food procurement, local food network etc.) 
 

 

Base size n=49 

19 respondents or 39% tend to agree with the jobs and local food economy priority 
followed by 18 respondents or 37% strongly agreeing.  10 respondents (20%) neither 
agree nor disagree. 1 respondent would tend to disagree and 1 respondent strongly 
disagrees.  

 
There were no comments made about this priority.  

3.7 Overall comments about the Food Plan 

Comments made for questions 10-14 are included in the main body of the report 
 

Theme Number of comments 

More space/land allocated for growing 
food 

8 

Improve education in schools 7 

Questionnaire/consultation issues 6 

Miscellaneous 6 

Food packaging/recycling 3 

Food events/festivals 3 

Wider health impacts 3 

Fast food chains/supermarkets 3 

Food waste reduction 2 

Promoting local produce 2 

Link up with other authorities 1 

Individual responsibility 1 

Foodbanks 1 

Natural methods/organic produce 1 
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The largest number of comments made (8) were regarding the need for more space 
and for land to be allocated by the council for growing own food.  Due to the large 
numbers of people now renting homes more allotments are needed. 
 7 comments were made that we need to improve education around healthy eating 
and in particular in schools.  
 6 comments were made that they found the questioning in the consultation 
documents difficult to understand.  
3 comments were made that more consideration needs to be given to food 
packaging and improving recycling processes. 
 3 comments were made that the food plan needs to be given more publicity through 
more food events and/or festival.  
3 comments were made requesting that fast food chains and supermarkets be held 
more accountable for their activities which have a negative impact both on health 
and the environment. 
 2 comments were made about the importance of raising awareness of the food 
waste reduction and encouraging people to learn better cooking skills to counteract 
this.  
2 comments were made about the need to promote local food production. 
 
 1 comment was made that South Gloucestershire should consider linking up with 
other authorities to implement this plan. 1 comment was made that it is the 
responsibility of the individual and not the local authority to ensure that they are 
healthy. 1 comment was made that the focus of the food plan on should be 
improving the quality of foodbanks for families in need. 1 comment was also made 
that more focus needs to be on promoting natural methods of growing food and 
using organic substances. 
 
 
 

“Not sure how you can encourage renters to grow own food as you would generally only 
be allowed to do it in pots - feel you need to have some stipulation that landlords have 
to allow an area to grow produce if in a property that has a garden, how do you aim to 
include lower income families in flats?” 
 
 

“We need to have cookery classes not just for children but for those who are 
looking after children now.  Simple, tasty and healthy dishes that can be 
incorporated into people's lives easily.  Cooking is seen as a chore not a 
pleasure.  Batch cooking - basic freezing information.  Farmers markets and food 
exhibitions that go back to basics are really important.” 
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Overall the most important issue relating to food was as follows; 

Theme  Number of comments 

Affordability/cost of healthy food 11 

Local produce and economy 9 

Food poverty and deprivation 7 

Good quality food 7 

Environmental impact/food packaging 7 

Better education 6 

Food wastage 4 

Convenience 2 

Hygiene 2 

Taste 1 

Participants to this survey felt that overall the most important issue to them regarding 
food was that healthy food was available to them at an affordable cost (11 
comments).  9 comments were made about opportunities to produce healthy food 
locally and contribute to the economy. 

7 comments were made that reducing food poverty was an important issue to them. 
7 comments were made that more consideration needs to be given to food 
packaging and the environmental impact of recycling processes. 6 comments were 
made that they feel the most important issue is improving education in schools.  4 
comments were made that more focus needs to be on educating people about food 
wastage and the environmental impact of this. 2 comments were made that healthy 
eating needs to be convenient in order to be popular due to the busy lives led by 
people.  2 comments were made that the most important issue to them regarding 
food is that high standards of food hygiene are maintained.  1 comment was made 
that the most important issue for them was that their food tastes nice. 

 
 
 
 
 
 
 
 

“I love the vision but I feel that the current reliance on food banks is a huge 
concern and addressing this should be a priority” 
 

“Children and food- families having enough food- some mums feed their children 
but not themselves, The importance of growing food and knowing how to cook it- 
some people I meet don't know how to prepare and cook vegetables- so education 
is very important - but to start at a young age so at primary school not just making 
cakes/biscuits but preparing vegetables, fruits etc” 
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Short Surveys 
 
Table 2.  Q2. To what extent do you agree or disagree with the following statements about the 
vision? 

 

 
 
Base size see individual questions 

A large number of participants (61 or 87%) strongly agree that this is the vision we 
should we aiming for. A further 11% (8 participants) slightly agree with the vision. 
None of the participants disagreed with the vision. 
   
Over half of participants (56% or 39 participants) strongly agreed that it addresses 
the most relevant and important issues and a further 11% (8 participants) slightly 
agreed.   
 
66% (47 participants) strongly agreed that it would make a positive difference to 
what it’s like to live or work in South Gloucestershire and a further 15 participants 
(21%) slightly agreed. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Total Strongly agree Slightly agree Not sure Slightly disagree Strongly disagree

This is the vision 

we should be 

aiming for 70 61 8 1 0 0

87.10% 11.40% 1.40% 0 0

It adresses the 

most relevant and 

important issues 69 39 19 10 1 0

56.50% 27.50% 14.50% 1.40% 0

It would make a 

positive difference 

to what it's like to 

live or work in 

South 

Gloucestershire  71 47 15 6 3 0

66.20% 21.10% 8.50% 4.20% 0
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Chart 4. Q2. To what extent do you agree or disagree with the following statements about the 
vision? 
 

 
 
Base size see individual questions 
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Table 7. Q2. How much of a positive impact do you feel each of our aims would have on living 
and working in South Gloucestershire? 
 

 
 
Base size see individual questions 
 

 Nearly three quarters (74% or 50) of participants feel that if food producers, 
suppliers and retailers improve the health of their local community by using healthier 

Total No impact Small impact Big impact

1. Everyone understands their responsibility for 

keeping healthy, and links keeping active with 

eating a balanced diet 69 2 22 45

2.90% 31.90% 65.20%

2. There is no food poverty and no one is concerned 

about their food security 68 6 20 42

8.80% 29.40% 61.80%

3. Everyone has the knowledge, skills and 

opportunity to choose and cook healthily from 

fresh ingredients 68 3 21 44

4.40% 30.90% 64.70%

4. Food producers, suppliers and retailers improve 

the health of their local community by using 

healthier procurement, healthier manufacturing 

and cooking methods, reformulating recipes, and 

improving packaging and information on their foods 68 3 15 50

4.40% 22.10% 73.50%

5. Everyone is connected with food, knows where it 

comes from and has the opportunity  to grown their 

own food 67 3 26 38

4.50% 38.80% 56.70%

6. There is a strong and prosperous local food 

economy which encourages skills development and 

offers meaningful career opportunities 68 2 28 38

2.90% 41.20% 55.90%

7. Everyone knows their responsibility to reduce 

their individual carbon footprint. They are 

encouraged to think about their lifestyle decisions 

and find opportunities to reduce their climate 

impact, and understand how to reduce, reuse and 

recycle their food waste 68 5 22 41

7.40% 32.40% 60.30%

8. Food producers, suppliers and retailers support 

the natural environment through ethical and 

sustainable local food sourcing and procurement; 

reducing food waste; and are working to reduce 

their carbon footprint 68 3 23 42

4.40% 33.80% 61.80%
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procurement. Healthier manufacturing and cooking methods, reformulating recipes, 
and improving packaging and information on their foods this will have a big impact. 
15 participants (22%) feel this will have a small impact and only 3 participants (4%) 
feel it will have no impact. 
 
 
65% or 45 participants in these sessions feel that if everyone understands their 
responsibility for keeping healthy and links keeping active with eating a balanced diet 
this would have a big impact.  22 participants (32%) feel this will have a small 
impact. Only 2 participants (3%) feel it will have no impact. 
 
65% (44 participants) feel that if everyone has the knowledge, skills and opportunity 
to choose and cook healthily from fresh ingredients this will have a big impact. 21 
participants (31%) feel it will have a small impact and only 3 participants (4%) feel it 
will have no impact.   
 
42 participants (62%) feel that if there is no food poverty and no one is concerned 
about their food security this will have a big impact.  20 participants (29%) feel it will 
have a small impact. 6 participants (9%) feel it will have no impact. 
 

Chart 16 How much of a positive impact do you feel each of our aims will have on living and 
working in South Gloucestershire? 

 

  Base size see individual questions 

 
 
 
 
 
 
 

5

22

41

3

23

42

3

26

38

No impact

Small impact

Big impact



37 
 

 

4. Profile of Survey Respondents 
 
Information about respondents is collected as part of consultation survey. This 
information is used to better understand the views of people participating in the 
consultation and to inform the council’s equalities duty. 
 
Please note: Caution should be used when using this information as the number of 
responses are small and unreliable.  
 
  
Postcode information is available on request.   
 

Gender 

The table below provides a breakdown of the gender profile of respondents. Where 
gender was supplied 
 

Female 19  
50.00% 

Male 17  
44.70% 

Prefer 
not to 
say 

2 

 
5.30% 

Total 38  
100% 

 
 

 
 

Age 

The table below provides a breakdown of the age profile of respondents, where an 
age was supplied. 
 

18 or 
under 

0 

 
0 

19 - 24 0  
0 

25 - 44 7 
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18.40% 

45 - 64 14  
36.80% 

65 - 74 11  
28.90% 

Over 75 4  
10.50% 

Prefer 
not to 
say 

2 

 
5.30% 

Total 38  
100% 

 
 
Disability 
The table below provides a breakdown of the disability profile of respondents where 
disability was supplied 
 

No 32  
84.20% 

Prefer not to say 3 
 

7.90% 

Yes - Physical impairment, 
such as difficulty using 
arms or mobility issues 
which may mean using a 
wheelchair or crutches 

2 

 
5.30% 

Yes - Sensory impairment 
such as being blind/ having 
serious visual impairment, 
or being deaf/ having a 
serious hearing impairment 

1 

 
2.60% 

Yes - Mental health 
condition, such as 
depression, anxiety or 
schizophrenia 

1 

 
2.60% 
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Yes - Learning 
disability/difficulty (such as 
Down's Syndrome, 
dyslexia, dyspraxia) or 
cognitive impairment (such 
as autistic spectrum 
disorder) 

1 

 
2.60% 

Yes - Long standing illness 
or health condition, such 
as cancer, HIV, diabetes, 
chronic heart disease or 
epilepsy 

0 

 
0 

Yes - Other (please state) 2 

 
5.30% 

Total 38  
100% 

 
 

Ethnicity 

The table below provides a breakdown of ethnic groups where ethnicity was 
supplied. 

 

Mixed/Multiple Ethnic Groups- White 
and Black Caribbean 

1 

White 
English/Welsh/Scottish/Northern 
Irish/British 

26 

White-Other 1 

Prefer not to say 8 

Total 36  

 Food Events Analysis 
 

Food plan consultation 
Public health – Tea and Chat (31st October 2017) 
 

Is the strategy too aspirational in a world when resources are limited?  

What capacity have we got to do new things? 

Engagement of local business?  
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External (private) funding? 

Be clear and careful about ‘responsibility’. How much power do the most vulnerable have? 

Responsibility unattainable for some? 

Making every contact count – rolling out training and approach can encourage healthy behaviour 

Include physical activity and eating in training together when we deliver it eg NHS health checks 

Evidence base for food co-ops. Could they work? Build budgeting skills into to cooking skill 

development. 

Public health SHIP to develop an action plan to deliver the plan. Would see this as a role for public 

health to develop capacity. 

Develop self-assessment tools and tips to enable producers/ suppliers/ retailers to do it themselves. 

Securing investment in environmental health? Used to be done but resources mean there is no 

longer capacity. 

Promotion about healthy snacking similar to ‘Active 10’ that can integrate into daily life. 

SGC should put its own house in order (recycling, packaging, individual employees thinking about 

waste and recycling. 

Allotments, window boxes, sprouting jars (beansprouts), food growing workshops/ courses, action 

for happiness links re: caring for the environment 

SGC canteen – locally sourced, insects are a good source – raise profile (low carbon footprint), 

compost at work. 

Community orchards in work places 

Community fruit bushes in work places 

Rural exchange/ shop. Community swaps. 

Love food, hate waste (led by waste team) – see Somerset examples. 

 

DRAFT South Gloucestershire Food Plan 2017-20 

Environmental Health consultation comments 

 

 

Comments on the document 

Page 10 (8/61) Theme 1 Health and Wellbeing 

Key issues under this theme include education and life skills, such as cooking, hygiene and 

budgeting. Its role in preventing diseases such as obesity, cardiovascular disease, cancer and 

diabetes.   Suggest you include food borne illness in this list? 
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Page 19 (17/61 of document) Theme 1 Health and Wellbeing what is happening 

 Could add that Environmental Health uses SGC social media to promote food hygiene 

messages in line with the Food Standards Agency’s annual Food Safety Week. 

 

 Could add that Environmental Health delivers a programme of monthly food hygiene 

training courses for food handlers to raise awareness of food borne illness and advice on 

safe handling and cooking practices. This training is usually a pre-requisite for food handlers 

so this training can support employment opportunities as well as help reduce risk of food 

borne illness, improve a business’s legal compliance and assist in achieving a Good or Very 

Good rating in the Food Standards Agency’s national Food Hygiene Rating scheme.   

https://www.food.gov.uk/multimedia/hygiene-rating-schemes/ratings-find-out-more-

en/fhrs 

 

Page 23 (21/61 of document) Theme 3 Jobs and Economy   what are the gaps? 

Could include that Environmental Health is developing a competitive advice service to 

support new food businesses to get hygiene right from the outset.  This will help to protect 

public health and provide confidence to customers by achieving high levels of legal 

compliance and food hygiene rating. This customer confidence will support the success and 

longevity of businesses in a competitive market. 

 

Page 26 (24/61) Priorities Health and Wellbeing   

Community Cooking Courses  Suggest you ensure community cooking courses include food 

hygiene training 

Food in Public Places Suggest that these businesses should achieve the maximum food hygiene 

rating of 5?? 

 

Page 27 (25/61) Eating out establishments 

Suggest that you add “work with food establishments to publish their food hygiene rating by use of 

the rating sticker and encourage the public to consider ratings when choosing where to buy food 

 

Page 29 (27/61) Jobs and Local Economy Food Procurement 

Proposed action - Suggest you add that organisations are encouraged to procure catering by 

providers who demonstrate good hygiene standards evidenced by their published Food Hygiene 

Rating 

 

Food plan consultation 
Practitioner’s event: Food for Health, the Environment and local economy 
(20th November 2017) 

https://www.food.gov.uk/multimedia/hygiene-rating-schemes/ratings-find-out-more-en/fhrs
https://www.food.gov.uk/multimedia/hygiene-rating-schemes/ratings-find-out-more-en/fhrs
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Comments on the vision  

Inclusion of education, family, school environment. Start early and engage family. A KS2 project 

based approach and linked to early year’s education and ‘proper food’. The link from plot to plate, 

nutrition and budgeting. 

Scrutinise the school meal provision from source to plate. 

Focus on health, BMI. 

A whole systems approach (all settings, ink home). 

Should be a greater emphasis on increased tap water availability and consumption.  

Food safety is missing – what you eat, is it safe to eat??  

Food is enjoyable and fun, social 

‘Everyone’ – covers public and food retailers? 

Poverty – budgeting courses (through the food banks) 

Comments on Aims 

Evidence to secure funding – see Bristol uni 

Knowledge or resources. 

Connected with food – Sure Start, parent cooking classes, schools cooking healthy eating, working 

population, workplace healthier and access to food 

Aim 1: Education needs to influence national policy. Food as a fuel to allow us to be active, not just 

for the sake of it (HIGH) 

Aim 2: Relate back to waste and useable food not being thrown away but used (LOW) 

Aim 3: Stop at ‘healthy fresh ingredients’. Does it need to focus on just ‘fresh@ - frozen veg. Maybe 

stop @ ‘cook healthily’ and remove fresh. Consider the work ‘healthy’. Include taste, cost as a factor 

(HIGH) 

Aim 4 – down to national policy. Food providers eg B&Bs, local shops, cafes sourcing and selling local 

produced food. 

Aims 4 & 7 – Overlap and lengthy. Should we be listing the target audience (LOW – as national focus) 

Aims 3 & 5 could be more closely linked. Education at home from the outset of life (HIGH). Ensuring 

access to food growing space for all. Making use of communal spaces, encourage a garden sharing 

scheme, younger families with no garden space/ flats, helping the growing older demographics. 

Linking existing allotments to reducing excess foods. (HIGH) 

Aims 3&4 overlap with 4&7. 

Planning – access to green spaces, take away outlets 

Aim 6: Everyone understanding what carbon footprint is (reword) – is the opportunity for local 

markets etc available to help reduce carbon footprint. Are there enough local markets. Easily 
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accessible Sort it centres. Good home waste collection, food waste, plastics – limited. Find out 

current take up. Progress required to access more local waste management processing plant. 

Aim 7: crossover between 6 & & and reduce wording. Get the message across re: benefits of 

sourcing local food and healthy food (esp through commercial outlets). 

Aim 8: Recognise value of spend in the local economy. Produce and source locally, encouraging opps 

for local markets and creating the conditions. 

Aims 7&8: cross over. 

What do we want in South Gloucestershire in the next 12 months? 

Really clear maps of what food is sold where so needs can be met locally and link to apprenticeships 

scheme e.g. busing on farmer and butchers mapping 

Local food based apprenticeships eg LEP (NB challenge may be about buyer and supplier behaviours) 

Better publicity of schemes already taking place. 

Community educators in place eg family cookery workshops 

Promote the food waste reduction service 

Link economic benefits of local sourcing. 

Promote reducing food waste 

Links directly to promoting and developing local food production and local economy. 

Food waste in schools – waste reduction, food waste recycling 

Focus on JAMS (just about managing families) - projects to engage these households (school visits 

and parents) Asset based approaches and understanding best ways of supporting them eg seeing 

where food is on their priority list and involving target population group to own it. 

Lifelong habits – physical activity 

Wider delivery of cooking courses for all communities, ages and abilities. Including money saving, 

fun, not time consuming. 

Taste testers in pre-school (fun) 

Trips to local farms in pre-school. 

Growing veg in school/ communities esp in pre-schools 

Resources – leaflets for all themes 

Outreach 

Evidence based results/outcomes 

 

What do we want in South Gloucestershire in the next 10 years? 

Engagement with supermarkets to local produce/ retail outlets (mass engagement with 

supermarkets). 
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Workplaces, hospitals, schools have functional, locally sourced kitchens and social theme. 

Everyone in south glos has a neutral, as low as possible carbon footprint when it comes to food 

consumption and production. 

Everyone has access to local, sustainable, fresh food which is comparable in price to other products 

eg supermarkets. 

Reduction of overweight and obesity from reception to yr 6 

Public health inc mental health as part of primary school curriculum. 

Starting within primary schools the core curriculum around theme 1 – breaks the cycle 

Smaller multinational supermarkets 

More local shops selling local produce (food for carbon footprint and air quality) 

Workplaces, hospitals, schools have fully functional, locally sources canteens kitchens and a social 

lunchtime  

Meet needs where people are based – long term security. 

 

How to raise the profile of Food? 

Food plan branding, identify 

Tasting sessions across all venues (a way to engage) 

Looking at local hubs and mirroring current activities eg cooking, comms, food week? 

Politics – SGC briefings/ briefing notes, LEP, members into schools in their locality 

Use members who are interested as a catalyst 

Better eating awards. 

 

Membership 

Young people – ambassadors to inspire others 

Branded identity ‘….for south Gloucestershire’ – website and leaflets to engage 

Start with easy to engage groups e.g. allotment owners 

Engage with university - students/ volunteers 

Local voluntary sector – funding issues 

Business networks 

Schools 

PN actions groups 

Children’s centres 
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SGC officers and departments 

 

 

Food plan consultation 
Councillors briefing (1st November 2017) 
 

Initial question: how does food affect your communities? 

Farming 

Local producers eg bees 

Role of social eating in community cohesion eg harvest meals/ fundraising 

Over consumption 

Links with physical activity 

Cost and ability to prepare food 

Cheap, unhealthy food (esp takeaways) – increase of takeaways, portion sizes, location (near 

schools), planning regs, can it be healthy? 

Community gardens/ growing 

Lunch clubs, supper clubs – cooking for one can be difficult, isolation 

Work – lunches at desks. 

Individual growing/ allotments – waiting lists and lack of sites 

 

Comments on the vision and aims: 

Define ‘field to plate’  

How do people know where their food comes from? (clarity on location/ food origins eg bacon from 

pig.) 

Maybe put ‘interested’ vs ‘know’? 

‘Responsibility for keeping healthy’ – insensitive? Maybe put instead – ‘importance of / personal 

choice?’ ‘Understand what’s needed to maintain health’ 

Aim 5 – is this unachievable/ unrealistic? – Impact of developments, use of space(s) 

Seems to focus on the individual. Is responsibility of society/ community included? 

Other comments 

The document can be used as a reference: 

 Be used in negotiation/ discussions e.g. developers 

 Other businesses to sign up to – gives evidence and ‘clout’ 
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 VCS – a framework to work in support (funding/ CEGs, communication, engagement 

Structure of document – group first, then give structure 

Have an aim e.g. food city that people can buy into/ support – VCS may support? 

Perfect world vs reality 

Aim 2 – clarify re: individual vs national food security 

Food issues (Brexit) – price increases, supply, labour market changes, land loss. Should be included in 

the action plan, preparedness, risk and changes.  

Food production in south glos, how much and types – is this included? 

 

Action and priorities 

Through VCS organisations 

Support and support understanding 

Community involvement/ cohesion is the key. Theme ‘food’ as a way to bring people together (inc 

children and families). Using food to achieve other things. 

A ‘help pack’, to help councillors’ co-ordinate/ support/ have info and how to include food in 

community projects, website. 

Dish of the day/ week – available to lunch clubs etc., link to retailers, other partners e.g. merlin, 

seasonal, influence on through council meal service. 

 
 
 
 
 
 
 
 
 
 
 

Letters and Emails 
One email was received in response to this consultation 
 
The Food Plan is an excellent document but I would request that consideration be 
given to some other points, there is a glut of fast food takeaway outlets in not only 
the priority neighbourhoods but most of the urban areas, many of these promoting 
unhealthy food choices, there appears to be no process in the planning procedures 
for change of use etc or the products that these outlets produce other than they meet 
the environmental protection standards, it would be good to see a grading process 
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for take away outlets in terms of healthy eating and a restriction on the sites offering 
poor choices with high fat, sugar and salt content. Not all take away outlets offer 
poor choices a notable exception is MacDonalds whose scientific management 
programme has promoted healthy choices. 
 
Healthy eating choices is probably as cheap as it has ever been in the supermarkets 
particularly fruit and vegetables however we have moved to a convenience society 
where it is simpler to purchase readymade convenience food than to purchase the 
ingredients to cook homemade food. it is important that we continue to place a high 
priority on food education and get more community groups to offer training with 
simple cooking courses and the cost benefit ratio of home cooked to convenience 
and takeaway. This could help to reduce food poverty and promote healthy lifestyles. 
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Appendix A copy of the consultation full survey 
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A Copy of the Consultation short survey 
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